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SILVER
SCREEN TO
COASTAL

SCENE
PHILANTHROPIST
KATHY THOMPSON'S
JOURNEY TO
NEWPORT

ART IN
THE PARK

DISCOVER THE
CIVIC CENTER’S
NEW SCULPTURES

Désign 2
Style

ALL IN THE DETAILS

FASHION-FORWARD LOOKS FOR FALL

FROM DESIGN
TO DECOR

TRANSLATE PERSONAL STYLE
INTO ANY ROOM

RETRO REVIVAL
THROWBACK DECOR FOR
A MODERN HOME

ROOMREVAMP
REFRESH YOUR SPACE FOR
UNDER $5,000




inston 5. Jewelers

Final Weeks
Inventory Reduction

Sale Up to 70% OFF

Pre-owned Collection
2-Year Warranty



Location of Sale
775 Newport Blvd., Ste. B
Costa Mesa, Ca 92627 - 949.645.9000

Opening Fall of 2014
Winston’s Crown Jewelers
00 W. Coast Hwy Newport Beach, CA
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Design
& Style

48. International Takeover

Building on the success of fashion
predecessors, a new generation of global
style is making its way to Orange County.
By Samah Dada and Lauren Matich

54. Retro Revival

Interior designers look to the past for
present-day inspiration.

By Karlee Prazak

60. Room Reinvented

Reimagine your bedroom sanctuary
for under $5,000 with tips from three
local experts.

By Somer Tejwani

64. Sew Much Fun

Lisa Mayer makes it her mission to spread
after-school fun, one stitch at a time.

By Beth Fhaner

66. From Design to Decor

Style doesn't stop in the closet for
homeowners who draw interior design
ideas straight from the runway.

By Lauren Matich
ON THE COVER:
FEATHER DRESS, PENDANT NECKLACE, BLACK PATENT AND VELVET SHOES,
ALL FROM LANVIN, SOUTH COAST PLAZA
PHOTOGRAPHER: DAVID JAKLE; FASHION DIRECTOR: JULIE FRENCH
LOCATION: A PRIVATE RESIDENCE IN LAGUNA BEACH
38. Art in the Park 72. Fashion: All in the Details 90. Real Estate Showcase
Ten eye-catching new sculptures in the Embroidery, gold accents and distinct pleats are  Tour some of Newport's top homes on
Newport Beach Civic Center and Park allow de rigueur for this autumn’s embellished styles. the market.
visitors to enjoy the open-air space in an
entirely new way. 80. Travel: Scottsdale is for Lovers 102. Taste of the Town
By Bria Balliet The desert gem that has attracted couples for Explore this restaurant resource for dining
decades is experiencing a youthful renaissance.  out in Newport Beach.
42. Newport’s Grand Dame By Linda Domingo

Once a Hollywood siren, beloved Orange

County philanthropist Kathy Thompson now 86. Newport’s Habitat: Newport Ridge
dedicates her life to giving back. Explore this scenic sanctuary for young families.
By Peter A. Balaskas By Peter A. Balaskas
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8. ALETTER FROM THE EDITOR

12. BUZZ: All the latest news and notes
from around Newport Beach

20. TREND: Midcentury menswear; plus,
grand openings and designer debuts in
and around Newport

24. HOME: Find inspiration for hosting
at home this fall as the holiday entertain-
ing season kicks off.

28. ACTIVE: The Newport Aquatic
Center is fully equipped to keep every-
one propelling through the Back Bay
this autumn.

30. OUT & ABOUT: Charity pursuits and
coastal happenings

114. MY 24 HOURS IN NEWPORT
Shane Baum of Leisure Society shares
his ideal day around town.



DISCOVER AUTUMN'S PRadtvcerece

Sterling silver charms from $25

Introducing the New 2014 Autumn Collection from PANDORA

JEWELS by JOSEPH

A
948 Avocado Ave ® Newport Beach PA N D O R Q ®
Corona del Mar Plaza

949.640.6788 * www.jewelsbyjoseph.com UNFORGETTABLE MOMENTS

Some jewelry displayed patented (US Pat. No. 7,007,507) ® © Pandora « PANDORA.NET
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FALL FORWARD

It’s finally starting to feel like autumn. The triple-digit heat has (for the
most part) subsided; designer collections have hit the runways; and the
holidays are just around the corner.

In this issue, we marry the best of the season with a special section
dedicated to design of both the sartorial and interior natures. One phe-
nomenon we’ve seen taking hold in Orange County over the past year
is the arrival of international stores that are bringing the concept of
“fast fashion” to Newport. With staple pieces that coordinate well with
any style and offer international panache, brands like Topshop and
Uniqlo are making it easier than ever for you to roll out of bed in the
morning but look like you've spent hours getting ready (“International
Takeover,” page 48).

Those who are more interested in revamping their homes rather
than their wardrobes might want to take a peek at our feature on rei-
magining a room for $5,000 or less. Our panel of three professionals,
including interior designer Barclay Butera, share the best ways to save
and splurge. It’s easy to go overboard when redesigning a master bed-

room—something I'm all too familiar with—but carefully curating a mix of do-it-yourself projects and
luxury goods can lead to a fresh space that really speaks to your personality (“Room Reinvented,” page 60).

We also take a step back in time as we look at interior design by the decades. In “Retro Revival,” (page 54),
we tour different eras from the 1920s to the 1970s, highlighting signature pieces from each period as well as

how the look and feel can be replicated today.

Even still, people who want the best of both worlds should turn to page 66 for insight on how to bring ele-
ments of personal style into their everyday living spaces. In her article “From Design to Decor,” our editorial
assistant, Lauren Matich, spoke with an array of experts to find out how distinct materials, favorite patterns

and statement fashion pieces can translate to the home.

We welcome you to our design and style issue, and hope you enjoy exploring the many facets of interiors

and apparel!

Warm regards,

Allison Hata

Editor, Newport Beach Magazine
allison@firebrandmediainc.com
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ph. 949.515.2335 | www.gatehousehome.com
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Preorder for Halloween by end of day October 30, and get 10% off your entire order
(that goes for pizza, Meatball Sliders, baked wings, anything). Call us today. And fear not.

FRESH THINKING. FRESH PIZZA.

PIZZA-SALAD-WINGS®

Harbor View Center, San Miguel Drive at San Joaquin Hills Road. 949.759.1212. Dine-in, take out, delivery and curbside pickup.
Order online at FreshBrothers.com, on our Facebook page or with our mobile apps.
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KEEPING CURRENT ON THE COAST

SUITE INDULGENCES

The Spa at Pelican Hill recently debuted its newest amenity, a private spa suite that allows guests to
relax and unwind on their own before and after treatments. The suite, tucked away at the end of a quiet
corridor, can be reserved by the hour or for a full day. It features a well-appointed design with three plush
armchairs and a combination sofa and chaise lounge—an intimate space perfect for catching up with
friends or enjoying a romantic escape.

Following any massage, body treatment or facial, guests can return to the suite and indulge in small
bites from an exclusive menu. The light lunch items are perfect for sharing and range from fruit-infused
tonics to flatbreads and chicken wraps. The spa suite can be added to any treatment option or, for an en-
hanced experience, a handful of pre-arranged experiences are available to choose from. Couples may opt
for the retreat package, which features a duet massage, a romantic bath for two, a light meal and a bottle
of prosecco; meanwhile, the “best friends” or “red carpet” packages are ideal for groups of four or more
and include complimentary prosecco and spa treatments. Suite guests are given full access to the spa’s
facilities, including the Aqua Colonnades that feature whirlpool baths, steam rooms and saunas. (855-
315-8214; pelicanhill.com) —A.H.

12 OCINSITE.COM
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ART SHOW PHOTO BY JACK BADELLI; SKINNER PHOTO BY SARA HALL/NB INDEPENDENT

AUTUMN ART
When the beach traffic dies
down, the local art com-
munity picks up speed with
two exciting events in the
month of October.

Art in the Park returns
Oct. 11 to the Newport
Beach Civic Center and
Park. Approximately 90 art-
ists from all over Southern
Callifornia will gather on the
lawn to share works across
various mediums, including
textiles and glass. Proceeds
will benefit the Newport
Beach Arts Foundation.
(newportbeachca.gov)

Later in the month, the
Newport Harbor Yacht
Club will bring Catalina
Island’s natural landscape
to the mainland during the
Catalina:
The Wild
Side art
show and
sale on Oct.
26. At the
event, 10
plein-air
artists will
display pieces that highlight
the undeveloped side of
the island. Although this
will be the fourth event put
on by the Catalina Island
Conservancy, 2014 marks its
debut off the island.

“We felt we weren't
getting as big an audience
as our artists deserved, ...
so we thought if we brought
the show to [Newport],
we could raise a bigger
audience,’ explains Victoria
Seaver Dean, past chair of
the board of directors.

Attendees will have
access to the art show
from 3-5:30 p.m. (310-
510-1445; nhyc.org) —L.M.

Headquartered in Newport, Urban Decay is opening a flagship stand-alone store at Fashion Island—a first for
the company, which was founded in 1996 by former model and beauty pageant contestant Wende Zomnir.

Wende, now a Newport Beach resident, helped develop the concept for Urban Decay's edgy brand of
makeup, which is a far cry from the homogenous pinks and pastels of department store counters. “We like to
describe Urban Decay as feminine, a little dangerous and a lot of fun,’ she explains.

The company’s colorful eye shadows, lipsticks and other cosmetics, along with apparel and accessories, will
finally be sold under one roof at its upcoming 1,000-square-foot location, which is expected to open later this
year. The space will feature makeup stations that allow beauty junkies to test out new looks, while a digital video
wall will let customers share images of their fresh faces on social media platforms. (urbandecay.com) —L.M.

IN HONOR OF
VETERAN'S DAY,
NEWPORT DUNES
WATERFRONT
RESORT SALUTES
ACTIVE MILITARY
AND VETERANS
WITH A FREE STAY
AND A PASS FOR
A RECREATIONAL
ACTIVITY ANY DAY
BETWEEN

NOV. 10-14.

A COUPLE’S CAUSE
Staying involved in the community
has been no problem for Jack and
Nancy Skinner, the Newport Beach
husband-and-wife duo who were
named citizens of the year by the
Chamber of Commerce in late July.
Over the years, the couple’s active life-
style evolved into passionate campaigns
for bettering the city. Jack, a retired
physician, took his love for the ocean
and turned it into Hoag Hospital's
Project Wipeout 35 years ago; to this day, the program works to pre-
vent head and neck injuries sustained by diving into shallow water.
Jack and Nancy’s regular ocean swims sparked a shared crusade
for water quality. In addition to mobilizing fellow citizens against leg-
islation that would harm the environment, the couple currently sits on
multiple committees for water cleanliness at the state and local levels.
Nancy chalks up the couple’s civic engagement to an inexplicable
enjoyment for the water. “There’s something about the ocean we both
just love," she says. The couple will be formally honored for all of their
efforts with a dinner on Nov. 14 at Balboa Bay Resort. —L.M.

Jack and Nancy Skinner

NEWPORT BEACH MAGAZINE OCTOBER/NOVEMBER 2014 13
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SBEAUTY

With fall well underway, beauty trends have shifted to fit the season. While some of the freshness of summer
has carried over, there's a distinct edge that accompanies autumn cosmetics. We spoke with Jazmyn Combs,
a makeup artist at Fashion Island’s Blushington, to get her top three fall beauty trends.

BUZZ

Glowing skin: When it

comes to your skin, Jazmyn
recommends foregoing the matte
look of last year and opting for
a natural radiance. “The biggest
issues in the [fall] are dry skin
and dry lips,” she explains. “So
to kind of counteract that, ...

| think most [people] will gear
towards more glowing skin [and]
use products that are meant for
illuminating the skin!

A new lip statement: While

a bold red lip will always be en
vogue to don throughout the
autumn season, Jazmyn notes
that lip colors are starting to take
a note from the past. “We're going
to start to see almost a lavender-
brown [color]—almost a '90s

look;" she says. “... And a lot of
people are probably going to start
gearing towards [lip] products
with reflective properties!

A smoky eye revival: Since
celebrities like Taylor Swift

have popularized the “cat eye;
bottom liner has become all but
nonexistent. Jazmyn, however,
predicts heavier eye looks this
season. ‘A very smoky under-eye
... [is] not as high maintenance
as doing a full smoky eye but
you still get that ‘'smoldery’ look,’
she explains. (949-640-8800;
blushington.com) —B.B.

A BOUTIQUE BLEND

Talk is brewing of Nespresso’s aromatic roasts arriving at Fashion Island.
Capitalizing on Southern California’s love of quality coffee and the pervasive epi-
curean lifestyle, Nespresso will open a new flagship location in November. Part
coffee lab and part playground, the 1,900-square-foot boutique will offer samples
of Nespresso's popular Grand Cru coffees, and visitors will also be treated to
demonstrations of the company’s newest invention, VertuoLine, a machine that
pours large cups of coffee and espresso with a brewing process that quickly spins
the capsule of grounds. (nespresso.com) —L.M

14 OCINSITE.COM
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HOME COURT
ADVANTAGE

With five NBA championships
and 16 NBA All-Star game
appearances under his belt,
local superstar Kobe Bryant
epitomizes success. When a
knee injury left him unable to
play a majority of last season,
the 36-year-old explored
possible ventures off the
court and formed Kobe Inc.,
which will invest in and grow
brands related to the sports
industry. In late July, the City
Council approved the sale of
a city-owned property in west
Newport for Kobe to use as
his global headquarters.

“Newport Beach is a
desirable location for most
businesses,” explains Tony
Petros, a councilman who
oversees the district in which
Kobe Inc. will be located.

“We are the home of Pimco,
Hoag Hospital, many action
sports companies and numer-
ous notable financial, legal
and real estate companies.
Having Kobe Inc. as a local
business adds to the diversity
of our economic base. ... [It
also] offers a local experience
for connection and outreach
with our youth and organized
sports associations!

The 16,550-square-foot
office building on Monrovia
Avenue will undergo renova-
tions and, according to Tony,
may take up to 12 months to
open due to construction and
the sale closure. —K.C.

MOOLSHILLNHS/AIING'S Ad OLOHd
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WELL-GROOMED
NEWPORT

Women aren't the only ones
who can pencil in a salon
appointment—especially

not after the appearance

of the 18|8 Fine Men’s
Salons brand in the Newport
area. Located at the Bluffs
Shopping Center and the
Costa Mesa Courtyards
(opening in October), the
salons offer services ranging
from cuts, coloring and styling
to shaves, facials, massages
and scalp treatments. The
company, named after the
formula that transforms steel
to stainless steel using 18
percent of chromium and 8
percent of nickel, places an
emphasis on overall grooming
rather than a quick cut: “The
experience at 18|8 is unlike
one at an ordinary hair salon,
says Bruce Bunin, the owner
of the Costa Mesa salon.
“The whole goal is to create
an upscale set of services for
men in a location that they're
going to feel comfortable in
and one that is specifically
designed for men to enjoy”
(eighteeneightcom) —K.C.

16 OCINSITE.COM

STARK HOME AND DESIGN CENTER IS COMMEMORATING
FIVE YEARS AT SOUTH COAST COLLECTION WITH AN
OPENING EVENT ON OCT. 16 THAT WILL REVEAL THE
SHOP'S YEARLONG RENOVATIONS, INCLUDING A BRIGHT,
OPEN SHOWROOM FILLED WITH THE LATEST STARK RUGS
AND CARPETS.

HIT THE SLOPES

While you couldn't tell based on the fairly clear skies in Newport, ski and
snowboard season kicks off early December. To get in the spirit, locals can
watch professional skier Jess McMillan in Warren Miller Entertainment's
65th annual film “No Turning Back’ which debuts at Lido Live (formerly
the Lido Theatre). Born and raised on the slopes in Jackson Hole, Wyo,
Jess has picked up a few notable wins along the way: In spring 2014, she
was named the U.S. and World freeskiing champion. Her career has taken
her to cities all over the world, including Newport Beach; she arrived here
six years ago to become a Basi Pilates instructor.

“Basi is located in Newport so | studied there in their yearlong pro-
gram;” she explains. “... Then, | had a skiing injury four years ago, and
| went to an amazing chiropractor and sports therapist [in the Newport
area] so | got to spend another winter there. Newport is such an out-
doorsy community—it definitely felt like a home away from home?”

In “No Turning Back;’ Jess stars in the segment on Alaska, where view-
ers will see her propel down the Chugach Mountains during an avalanche.
The film will show in 80 cities across the U.S, including Newport Beach at
the Lido from Dec. 3-4. (303-253-6300; warrenmiller.com) —K.C.

JAIT LHNOD

PORTRAIT OF
A PAINTER

Known for his striking sea-
scapes and masterful use
of light, late watercolorist
Rex Brandt—who lived

in Corona del Mar until

his death in 2000 and
would have celebrated his
100th birthday this past
September—is being feted
with an art exhibition and
a centennial celebration
planned by the city of
Newport Beach.

The Newport Beach
Public Library's central
branch will host the event
on Nov. 1 to honor the man
who designed the city’s
official seal, served on the
library board and helped
establish the Newport
Harbor Art Museum (now
the Orange County Museum
of Art). A retrospective of
Rex's original watercolors
will also be on display in
the library's lobby through
Dec. 15.(949-717-3801;
newportbeachca.gov) —=S.S.

FOUNDED IN 1989, THE NEWPORT BEACH-BASED
ORANGE COUNTY COMMUNITY FOUNDATION
IS CELEBRATING 25 YEARS OF PHILANTHROPIC
EFFORTS WITH A LUNCHEON ON NOV. 12.
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FIG & OLIVE

CHEF PASCAL LORANGE & THE FLAVORS OF THE FRENCH RIVIERA

FIG & OLIVE is about passion for the best olive oils, flavors, and cuisine from
the Riviera & Coastal regions of the South of France, Italy, and Spain.

FIG & OLIVE

151 Newport Center Drive
Newport Beach, CA 92660

949 877 3005
figandolive.com

NEW YORK | LOS ANGELES | NEWPORT BEACH | CHICAGO
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happenings

PHILANTHROPY
HIGH TEA &

FASHION SHOW

Oct. 24

Celebrate the Orange County
Ronald McDonald House’s
256th anniversary at Balboa
Bay Resort with a high tea and
runway show. A silent auction
and opportunity drawing help
raise funds for the organization.

CELEBRATE LEADERSHIP
Nov. 7

Supporting Girl Scouts of
Orange County, the fundraiser
welcomes guests for a recep-
tion and dinner at Island Hotel
to recognize six local busi-
nesswomen being matched
with current Girl Scouts, cho-
sen for their leadership skills.

CANDLELIGHT CONCERT
Dec. 5

Segerstrom Center for the
Arts’ premier event helps raise
funds to support artistic and
educational programming at
the center; attendees enjoy a
red carpet welcome, followed
by a candlelight dinner perfor-

mance by popular entertainers.

Oct. 10-12

IN SEASON
FESTA DELLAUTUNNO

A three-day celebration of the harvest
season, Festa delllAutunno at The Resort
at Pelican Hill brings ltalian traditions to
Newport Beach. Inspired by the resort’s
olive trees and Tuscan-style architec-
ture, the festival offers regional cuisine,
live music, flag ceremonies, wine tast-
ings and more. Throughout the week-
end, special events—including Andrea
Ristorante’s guest chef wine dinner

and the Under the California Sun Jazz
Brunch—also ensure that locals get a
true taste of Italian sophistication.

COMMUNITY
CORONA DEL MAR
SANDCASTLE CONTEST
Oct. 5

FASHION ISLAND HOLIDAY
TREE LIGHTING

Nov. 14-15

Visit with Mickey Mouse and friends at the

VISIT OCINSITE.COM TO VIEW THE LATEST
HAPPENINGS AROUND TOWN AND TO SIGN UP
FOR A FREE WEEKLY E-NEWSLETTER.

TO SUBMIT YOUR EVENT, PLEASE EMAIL
EDIT@NEWPORTBEACHMAGAZINE.COM.

FALL READ
JAMES ELLROY AT NEWPORT BEACH
PUBLIC LIBRARY

Oct. 30

Best-selling novelist James
Ellroy—the author of popu-
lar literary works like “The
Black Dahlia” and “L.A.
Confidential’—comes to the
library’s central branch with a
riveting lecture and Q-and-A
session on his upcoming book “Perfidia’
The event is free to the public, though a
$10 donation is encouraged.

PERFIDIA

ACTIVE

NAC-HOVIE SUP FESTIVAL

Oct. 18

Racing through Newport Harbor along 4-mile
or 7-mile courses, participants in the fifth
annual stand-up paddleboarding festival raise
funds for the junior waterman program at
Newport Aquatic Center.

Big Corona is home to the annual Corona del
Mar Sandcastle Contest, where aspiring sand
sculptors work in teams to create master-
pieces on the beach. fj"

18 OCINSITE.COM

annual Fashion Island tree lighting; festivities
kick off Friday and Saturday at 6 p.m. with
Disneyland-themed performances, a custom
light display and whimsical snowfall in the
Neiman Marcus-Bloomingdale's courtyard.

CRYSTAL COVE TREE LIGHTING

AND GIFT BAZAAR

Dec. 6

Feel the sand between your toes as a brilliant
display illuminates the Crystal Cove Historic
District; the 18th annual tree lighting begins
with a gift bazaar at 9 am. and pre-ceremony
festivities at 3 p.m.

THE EPIC SERIES

Oct 18-19

Offering a series of challenges for fitness
buffs, this race and obstacle course at
Newport Dunes Waterfront Resort features
more than a dozen trials that will test the lim-
its of endurance and cross-training skills.

HALLOWEEN REGATTA

Oct. 18-19

A family-friendly nautical outing hosted by the
Lido Isle Yacht Club, the popular regatta has
young sailors competing on the water to win
Halloween-themed trophies and treats. nem
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RECLAIM YOUR YOUTHFUL LOOK

Minimally invasive face and neck lift, without the need for general anesthesia

ACTUAL PATIENT, 60 YEARS YOUNG

“I never thought a face and neck lift without general anesthesia would be
so simple. Now I look as young as I feel.”

TRUST YOUR FACE IN THE HANDS OF A FACIAESSHEE

Certified by the American Osteopathic Boz
Otolarynology Head and Neck Surgery (AOB(
Diplomate of the American Board of Cosmetic S
and a member of the prestigious American Aca
Plastic and Reconstructive Surgery (A

Experience & Results Matter

Dr. Kevin Sadati is a board certified
facial plastic and reconstructive
surgeon and the Medical Director
of the Gallery of Cosmetic Surgery.
He has performed over 2,500
face and neck lifts without the

need for general anesthesia.

359 San Miguel Drive, Suite 110

Newport Beach, CA 92660
Phone: (949) 706-7776
Email: contact@drkevinsadati.com
View more photos of Dr. Sadati’s
patients at our website:

www.galleryofcosmeticsurgery.com
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LESSONS
FROM
THE PAST

Designers put menswear into
perspective with pieces that
look back in time.
COMPILED BY JULIE FRENCH

doomed to repeat it, so designers have

willingly opened dialogue between past
and present this season—and the results are
showstopping. From power suits that speak
for themselves in board meetings to more
casual styles that are anything but common-
place, looks in all categories are refreshed with
anod to a bygone era.

Hints of previous decades’ dapper colors—
burnt amber, lilac, olive green—pair seam-
lessly with blues and grays that go far beyond
the norm. With subtle geometrics, checks
and plaids energizing fall’s hangers, solids are
sharing the limelight to offer just the right
sophisticated touch.

For some tastemakers, however, the state-
ment comes from the silhouette. Sleek lines
from midcentury men’s styles shine alongside
the relaxed fit of modern trends. Meanwhile,
the characteristic hemlines of ankle-grazing
trousers from the 1960s force a new focus
downward to footwear, where anything goes,
from combat boots to monk-strap oxfords.

No need to dust off the history books to
get up-to-date this season. The designers are
playing teacher, and the lesson is that no mat-
ter the decade, the power of a well-dressed
man never falters. —L.M.

I t’s said that those who forget history are

Check wool jacket, $625, trouser, $248,
waistcoat, $225, at Ted Baker,
South Coast Plaza
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Alpaca and virgin wool jacket, Wool suit with bird’s eye pattern, Jack Victor pinstripe wool suit, Mohair jacket, $3,140, silk shirt,
$1,995, leather pants, $2,725, at $1,610, silk shirt, $440, silk tie, $895, Eton cotton dress shirt, $265,  $880, gabardine trouser, $1,000,
Giorgio Armani, South Coast Plaza $180, at Canali, South Coast Plaza Bocara silk tie, $95, Zelli calfskin silk scarf, $285, at Prada, South
leather shoes, $345, at At Ease, Coast Plaza
Crystal Cove Shopping Center

Wool checked jacket, $3,795, white  Navy wool and mohair suit jacket, Wool suit, $2,400, silk scarf, $498,  Crepe wool 1960s jacket, $1,690,
dress shirt, $795, wool trouser, price available upon request, wool cashmere sweater, $498, lamb- leather button-down shirt, $3,990,
$1,200, black alligator demi-boot, and mohair trouser, $890, silk dress  skin gloves, $298, leather boots, 1960s sport pant, $590, lace-
$21,750, at Ermenegildo Zegna, shirt, $700, at Salvatore Ferragamo, ~ $1,298, at John Varvatos, South up shoes, $890, at Gucci, South
South Coast Plaza South Coast Plaza Coast Plaza Coast Plaza
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— ON STYL

Stay on trend with the latest collections, styles and stores to hit Newport this fall.
BY LAUREN MATICH

OPEN SEASON

La Perla, South Coast Plaza

SOUTH COAST PLAZA IS WELCOMING A SLEW OF NEW AND REDESIGNED STORES THIS FALL.

LA PERLA, the luxury lingerie brand celebrat-
ing its 60th anniversary this year, debuted a
renovated boutique in August featuring intimate
confessional-inspired fitting rooms and an Italian
design by architect Roberto Baciocchi. (714-754-
7500; laperla.com)

ILORI OPTICAL opened its 1,5600-square-foot
location in September, offering designer eyewear
from the likes of Tom Ford, Persol, Dita and Blanc.
(714-556-7808; iloristyle.com)

October marks the release of a watch collec-
tion from TORY BURCH, which will debut in
the new 3,400-square-foot boutique that opened
in September and houses the prolific designer's

women’s sportswear, handbags and shoes. (714-
689-0450; toryburch.com)

Evelyne Chetrite and her son llan make up the
team behind SANDRO, a Parisian retailer bring-
ing its collections for men and women to Carousel
Court in October. (us.sandro-paris.com)

Opening in November in the Crate and Barrel
wing, THE NORTH FACE, a brand dedicated to
preserving and exploring the great outdoors, will
provide apparel, footwear and gear for any adven-
ture. (thenorthface.com)

Judith Milgrom’s French label, MAJE, will open
in November with feminine and edgy apparel that
captures the style of Parisian streets. (us.maje.com)

TAKE FIVE

With the changing season comes a change in
wardrobe. Refresh your closet with monochro-
matic tones and high contrast patterns—experts
at Neiman Marcus offer a fashion forecast for
fall and winter with five distinct looks to help
shape your style in the ensuing months.

Gray Matter: Gray days of fall don't have
to translate to a dull, bleak or dreary ward-
robe. Tone-on-tone looks for both men and
women incorporate hues from every end of
the spectrum, from blue-tinted slates to cop-
pery cinereous shades.

Seeing Green: Green takes on a play-
ful approach with shimmering threads woven
into apparel along with varying tones; a cam-
ouflage blend of olive green, chartreuse and
khaki is the season’s newest neutral.

Global Influence: Showcase your latest
travels—real or imagined—with your wardrobe
by mixing patterns inspired by African safari
excursions, bold and colorful Asian florals, and
Southwestern geometric motifs.

In Her Clutches: Keep a clutch on hand
for both day and night looks. From small
graphic boxes to oversized envelopes, the
chainless bags are continuing to make a big
statement this season.

Over and Outerwear: It's time to toss
the boring black coat hanging in your closet.
Outerwear for autumn 2014 is bold and eye-
catching with contrasting patterns, like black-
and-white stripes, that create a layered look.

A SIGNATURE COLLECTION

An institution of department store shopping, Bloomingdale’s is offering guests a collection of exclusive mer-
chandise to fill its small, medium and large brown bags. “100% Bloomingdale’s is a storewide initiative to procure
the most exciting, on-trend and entirely exclusive merchandise,” explains Brooke Jaffe, Bloomingdale's operating

vice president of fashion direction for women'’s ready-to-wear.

To curate the 1,000-piece capsule collection, Bloomingdale's collaborated with 100 of shoppers’ favorite design-
ers, who crafted original items in departments that span apparel for women and men, home goods and accessories.
DKNY, for instance, mastered the open-shoulder craze with a sleek V-neck dress with shoulder cutouts. {DKNY
also] made a gold foil lace skirt and top set that can be worn with their extra cool leather moto jacket; Brooke adds.

On Oct. 22, a DKNY fashion presentation at the Fashion Island store will showcase the rest of the brand's col-
lection made exclusively for Bloomingdale's. The following day, the South Coast Plaza location will highlight the

best 100% Bloomingdale’s ensembles for upcoming holiday gatherings. (bloomingdales.com) nem
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STREGIS

MONARCH BEACH

UNCOVER AN AUTUMN GLOW

As summer falls into autumn, replenish sun-worn skin at Spa Gaucin, a
celebrated Forbes Five-Star Spa inside The St. Regis Monarch Beach. Our
age-old spa traditions are blended with modern techniques to provide you with
a renewed and revitalized glow.

SPA GAUCIN

Indulge yourself in one of our luxurious facials, starting from $165.

FOR RESERVATIONS, PLEASE CALL 949 234 3367

Each one of our unique facial experiences finish with a customized mineral make-up application,
OR VISIT SPAGAUCIN.COM.

ensuring your complexion glows radiantly, while highlighting a warm fall color palette.

ONE MONARCH BEACH RESORT
DANA POINT, CALIFORNIA, 92629

SPAGAUCIN.COM
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A PICTURE PERFECT PARTY

Find inspiration for hosting at home this fall as the holiday entertaining season kicks off.

lanning for a perfect party

P begins long before the first

invitation is sent. Whether

it’s an intimate dinner or a cocktail

reception, an event’s success has

much to do with where it’s held.

And one prevailing thought when

it comes to party planning is that

there’s no better place to be a host-
ess than in your own home.

Residences in Newport run the
gamut from palatial estates to
charming one-bedroom cottages,
each with their own set of benefits
and challenges when it comes to
hosting events. Interior designer
Lindye Galloway, who owns a
firm in Orange County and also
has experience with event styling,
believes that a home of any size
can become a fun gathering place.

“I look at a couple things,” she
explains of getting a home ready
for entertaining. “One, how do
[clients] live in the space on a
daily basis when it’s just them;
and then, how do they envision
themselves in the space when they
have people over.”

In bigger homes, open floor
plans and great rooms—which are
ideal for large soirees but can feel
intimidating during a quiet din-
ner party—can be broken up into
smaller sections using strategically
arranged furniture and rugs. Tufted ottomans
and poufs are versatile seating options that
can easily be repositioned to accommodate
guests and stored to keep a space from feeling
cluttered after the party is over.

24 OCINSITE.COM

BY ALLISON HATA

Lindye Galloway

Likewise, cozier residences can take on a
larger presence by creating an indoor-outdoor
feel that flows from the front door to tables
set up in the backyard. Color also plays a role
in making a room appear larger; incorporate

light and neutral colors to open up
the space.

“Doing a cocktail-style [party]
in a small home is probably the
best solution if you're not going to
have an intimate sit-down dinner,”
Lindye says. “... People [can] kind
of move about the house and not
feel like they’re too crammed in
one small space.”

For most gatherings—large or
small—Lindye explains that people
naturally gravitate toward kitch-
ens and living rooms; therefore,
these spaces should be the most
decorated areas. She recommends
borrowing ornamental elements
from throughout the home and
incorporating them onto tables
to accent traditional floral center-
pieces. For example, acessories like
stacked books, vases, candles and
small sculptural pieces add visual
appeal while reflecting a home-
owner’s everyday style.

One party essential that will
also make entertaining a breeze
is a stationary or rolling bar cart.
A trend that’s continuing to grow
in popularity, bar carts allow hosts
and hostesses to showcase their
liquor collections or create and
display signature drinks.

Once you've outfitted your
home with all the basics for an
elegant get-together, hosting guests at a
moment’s notice should be easy—just choose
a menu, select a color palette or theme, and
kick off the holiday entertaining season with
the first in a series of memorable events. nBw
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Ensure that you have
enough seating for every
guest; one couch as a focal
point can be accented with
small seating poufs and
tufted ottomans that don't
look overbearing with larger
pieces of furniture.

Chargers, placemats or runners in :

neutral yet striking tones—such : y 3
as a rich mustard or chestnut—
add layers to the table. e £, 75% gV

Use accessories
from throughout
your home—
including vases

or candles—on a
table rather than

a traditional flower
arrangement to
create a natural,
cohesive aesthetic.

Neutral-colored
dinnerware can
be reused for

nearly any type
of event.
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ENTERTAINING
WITH EASE

Eliminate the stress of playing host with the right set of gadgets,
from clever seating alternatives to conversational decor.
BY LAUREN MATICH

Group a few of Jonathan Adler's LEATHER

MOROCCAN POUFS together to curate Martha Stewart Collection’s BAR TOOL KIT will
a stylish vignette that maximizes guest have any host serving shaken and stirred drinks
seating—or keep one at the foot of a like a professional mixologist, $58 for a seven-
chair with a cozy throw to put your feet up piece set, at Macy's Home Furniture, South
when the party ends, $295, at Jonathan Coast Plaza. (714-708-3333; macys.com)

Adler, Fashion Island. (949-759-0017;
jonathanadler.com)

A good hostess' secret ingredient is in
the tableware. With a timeless silhouette
and a color that will never go out of style,
the VERSAILLES DINNERWARE has
every meal covered, from weeknight din-
ners to high-style soirees, $149.95 for a
16-piece set, at Sur la Table. (949-640-
0200; surlatable.com)

The streamlined silhouette and casters

on Arteriors’ WADE BAR CART make it
perfect for navigating any party space.
Finished in an antique brass or a polished

There's plenty of room for guests to gather around the 19TH
C. OAK BALUSTER RECTANGULAR DINING TABLE, which nickel, the serving cart is a stylish way to
can be ordered in three finishes and five sizes up to 10 feet show off a specialty drink, dessert or tea
long, from $1,895, at Restoration Hardware, Fashion Island. service, $1,260, at Bliss Home & Design.
(949-760-9232; restorationhardware.com) (949-566-0380; blisshomeanddesign.com)
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Serve up elegance on the Mitchell Gold & Bob Williams SLATE
TRAY. When not balancing hors d'oeuvres and signature cocktails,
the tray can be accessorized with candles, books and other orna-
mental accents as a chic centerpiece on a coffee table, $42, at
Mitchell Gold & Bob Williams, South Coast Plaza Village. (714-389-
9300; mgbwhome.com)

A conversation piece like Amanda Brisbane’s SUNFLOWER AND
SAFFRON BOWL on the dining table will enthrall guests with its
bold colors and details. Use it as a functional vessel for seasonal

produce and accessories, or leave it empty to offer some artistry
to the tabletop, $3,400, at Between the Sheets. (949-640-9999;
betweenthesheetsinc.com)

Every table needs a little twinkle,
and gold fits the bill for a year-round

accent color. The TRURO GOLD /’j g
CHARGER PLATE by Michael L
Wainwright is the right dish to L

brighten up a holiday dinner, $190, at I\\\ A
Neiman Marcus, Fashion Island. (949-
759-1900; neimanmarcus.com) \\ \

The clean, white backdrop and elegant lattice pattern of
Waterford for Bloomingdale's HIGHGATE TABLE LINEN,

Stow away the minutiae of daily life to make room for plenty of guests. The which is available in three different sizes, adds a touch of
CAMERON UPHOLSTERED STORAGE OTTOMAN, which is available in softness to the tabletop. And thanks to machine-wash-
several fabrics and colors, offers additional seating and a clever disguise able cotton, no one will be crying over spilled milk, from
for clutter, from $499, at Pottery Barn, South Coast Plaza. (714-966-2482; $150, at Bloomingdale's Home Store, Fashion Island.
potterybarn.com) (949-729-6835; bloomingdales.com) nBw
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WATER WONDERFUL

The Newport Aquatic Center is fully equipped to keep everyone propelling through the Back Bay this fall.
SECTION BY KARLEE PRAZAK

s summer turns to fall, Newport’s Back
ABay is still teeming with outrigger canoes

and kayaks slicing through the gleam-
ing waters—a scene likely created in part by the
Newport Aquatic Center (NAC). Conceptualized
in 1982 and opened to the public in 1987, the
nonprofit boathouse is one of Newport’s hidden
gems, offering an outlet for anyone to come out
and experience water sports like rowing, kayaking,
stand-up paddleboarding and canoeing.

Its tricky location—nestled between the Dover
Shores and Westcliff neighborhoods—makes it
hard to believe such a large-scale facility operates
so close to the water. Once you take a look around,
however, it becomes clear that the calm harbor
and extensive selection of watercrafts and training
aids make the NAC a mecca for passionate water
sport athletes and beginners alike.

For avid paddler Kelly Thompson, the center
serves as much more than a training facility; it’s
her second home. She began working there when
she was just 17 years old and now serves as the
office manager and outrigger coach. We caught
up with Kelly to find out the latest the happen-
ings at the NAC.

Newport Beach Magazine: What activi-
ties and programs does the NAC offer?
Kelly Thompson: We have adult men’s and
women'’s outrigger teams, a masters rowing
team, a dragon boat team ... and then we have
the junior rowing and outrigger programs for
high school students who get school credit.
Besides those programs, we offer kayaks and
stand-up paddleboards to the public.

How many man-powered vessels are avail-
able on-site?

KT: Oh gosh—we probably have 80 kayaks,
60 stand-up paddleboards and 12 outriggers
for the teams, in addition to the 315 [privately
owned] boat spots in the boathouse.

28 OCINSITE.COM

Kelly Thompson, outrigger coach and office manager at the Newport Aquatic Center

What are the fithess benefits of rowing,
kayaking and canoeing? Do they provide
full-body workouts?

KT: It really just depends on what you're trying to
get out of it. You can go out on a kayak and just
hang out, but [you can also] be competitive and
get a workout in. ... Rowing is definitely a full-
body workout because you use your legs, core,
back and arms. It looks like you are just using
your arms, but once you get into the technical
aspect of it, you really are using your whole body.

What are some supplemental workouts
people can do at the NAC?

KT: Cardio—we do a lot of running. We do a
lot of workouts in the weight room, but we try

e

to use our body weight more than just lift-
ing weights [by doing] pushups, pullups and
squats. ... | work with a lot of the younger
kids, and my thinking is ... you need to be
able to move your body weight before you
can move weights.

The NAC is also an Olympic training facil-
ity. What goes on with that side?

KT: We have the German Olympic kayaking
team come down every spring to train for two
months or so, and the Czech Republic team
does the same as well. ... We're basically the
only flatwater area back here that won't get
too involved with motorboats and wake, so it's
perfect for K1 [kayaking] and C1 paddling.
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PERFECTING
PADDLING

FRAGILE OCEAN STATE OF MIND Enjoy a leisurely afternoon in the Back
TRUCKER HAT, $16, at Hobie Surf Bay or challenge yourself with a watercraft

Shop, Corona del Mar (949-706- TR . . .
8090; hobiesurfshop.com) workout—all it takes is the right equipment.

Starting a relationship with rowing, kayaking and outrig-
ger canoeing is a commitment that requires hours on the
water, digging deep into the glassy surface with only your
manpower for propulsion. It can be a challenge for the
novice and elite alike. But beyond the vessel, there’s one key
to success across the board: the proper equipment. nBm

LULULEMON RUN: INSPIRE
CROP [ BOTTOMS, $86, at
Lululemon, Fashion Island (949-

644-9642; lululemon.com)

SUN BUM SPF 50

SUNSCREEN LOTION,
$15.95, at Jack’s
Surfboards, Newport
PATAGONIA CAPILENE Beach (949-673-2300;
T-SHIRT, $45, at Nordstrom, jackssurfboards.com)
Fashion Island (949-610-0700;

nordstrom.com)

QUICKBLADE BIG
MAMA KALAMA HYBRID
OUTRIGGER PADDLE,
$279, at Paddle Surf
Warehouse, Costa

Mesa (949-574-5897;
paddlesurfwarehouse.com)
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CHARITY PURSUITS AND COASTAL HAPPENINGS

DAVID AND CYNTHIA CULPEPPER

MONETTE AND STEVE ZOTOVICH
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SUE GRANT, DR. LEE HAUSNER, RONNA SHIPMAN, DARRYL ADAMS

WHAT DREAMS ARE
MADE OF GALA

Held Sept. 19 at the Island Hotel, The Literacy
Project's What Dreams Are Made Of gala brought
together more than 240 supporters and raised
approximately $100,000 in support of the orga-
nization's efforts to improve the reading skills of
at-risk and disadvantaged youth. In addition to din-
ner and musical entertainment, the fifth annual
event featured an original performance created
by Orange County School of the Arts. Shining a
spotlight on the issues of low self-esteem and dif-
ficult circumstances, the program led attendees
through the journey to literacy in the classroom.
Four role models—including composer and artist
Nikola Bedingfield and former professional foot-
ball player Vince Ferragamo—also took the stage
to share how their student mentees are now on a
path to success after mastering the essential skills
of the English language. A silent auction, which
featured items such as an Omega Speedmaster
watch, use of an Angels suite for a 2015 season
game and vacation rentals, helped raise additional
funds for the cause. —A.H.
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DAVID RUEDA AND AIMEE RICHTER

DR. LEE HAUSNER AND DARRYL ADAMS WITH STUDENTS DURING THE EVENING'S THREE-ACT PERFORMANCE
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BETH HALLETT, SUZI LYONS

ED AND DIXIE ARNOLD,

DARRELLYN MELILLI, MARY BETH MOLNAR

MORE PRICELESS THAN DIAMONDS LUNCHEON

In Orange County, 226 human trafficking victims were identified and treated last year—a number
that stunned attendees when it was announced by Vanguard University's Global Center for Women
and Justice at its 11th annual fundraising luncheon, More Priceless Than Diamonds, held Sept.
13 at Balboa Bay Resort. On stage, PBS SoCal producer Maria Hall-Brown interviewed Shyima
Hall, who was sold into slavery as a child in Egypt, then came to Irvine when her captors moved.
She was abused and forced to work in the couple’s home until a neighbor’s anonymous phone call
led to her rescue. ‘I don't know if | would be alive right now if someone didn't stand up and speak
up for me;” said Shyima, now in her 20s. Also at the luncheon, producer Jody Hassett Sanchez
spoke about her film, “Sold: Fighting the New Global Slave Trade;” and awards were presented to
local volunteers. More than 300 people attended the afternoon event, which raised over $75,000
to continue the Costa Mesa-based group’s efforts to train first responders, educate students and
partner with international groups to prevent trafficking. —S.S.

KELLY KANNWISGHER, NICOLE-MORRIS, SANDRA MORGAN,
SHYIMA HALL, KAREN MEGUIAR U.S. REP. ED ROYCE MICHAEL J. BEALS, DIANE-CRANLEY;-BOBBI DAUDERMAN

© 2014 Ojai Valley Inn & Spa
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Ojai Valley Inn & Spa transforms
into autumn. The kitchen comes alive
with the harvest, hay rides roll through
the foothills, fall spices emanate from
Spa Ojai, and the mood shifts from
sun-bleached summer to cozy fireplace
corners. Escape to Ojai for the special
offers and events of the season.
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OJAI VALLEY INN & SPA

855-412-6050 OjaiResort.com
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GORDON CLUNE, ERIC BRANDT

MACY GRAY

RED HOUR JAM SESSION

It was a star-studded night at AnQi restaurant at South Coast Plaza on Aug. 8. Part of the Fashionably
Late Fridays series, the Red Hour Jam Session featured dinner, late night bites and musical
entertainment for a sold-out crowd. Hosted by singer/songwriter Jared Lee and “American Idol”
season 10 contestant Pia Toscano, the event saw notable alums from the hit Fox TV show as well as
“The Voice” step up to the mic with powerhouse performances. Short sets from Candice Glover, Haley
Reinhart and Dylan Chambers kept guests entertained as they enjoyed a la carte items from a curated
menu of AnQi's popular dishes. Multi-instrumentalist Casey Abrams, who finished in sixth place on
the 10th season of “American Idol,’ was a crowd favorite as he displayed his musical versatility on
the double bass, bass guitar and piano. Near the end of the evening, AnQi CEO Elizabeth An joined
husband Gordon Clune, co-founder of the LA-based Left Shoe Co, on stage as headliner Macy Gray
serenaded him with a soulful rendition of “Happy Birthday” —A.H.
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PIA TOSCANO, CASEY ABRAMS, HALEY REINHART, JARED LEE ELIZABETH AN, LESLEY SCHERER

Mina Azariani
Sr. Loan Officer

Office: 949.999.7925

WE HAVE LOAN OPT|ONS mazarifrﬁgt?:ngl;ti‘lzngeﬁ:fﬁan.com
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JAN AND MIKE LOWTHER

CANDLELIGHT CONCERT KICKOFF

An intimate group of supporters and colleagues of the Segerstrom Center for the Arts met in
late August to collectively kick off the forthcoming Candlelight Concert that will be held this year
on Dec. 5. As guests mixed and mingled at the bayside home of this year's co-chairs, Shanaz
and Jack Langson, many reminisced over the concerts of yesteryear with just enough zeal to
get the center’s chairman, Larry Higby, to begin the announcements for the 2014 event. Before
welcoming Shanaz and Jack to the mic, Larry thanked those in attendance as well as the many
supporters: “[The event] helped touch over 900,000 with the activities at the center [this year], and
Candlelight alone has contributed over $32 million to the center. It's a tradition that's not only rich
and deep in Orange County, but it's very meaningful to the center on an ongoing basis" A drumroll
then welcomed Jack to announce that Frank Sinatra Jr, accompanied by a 30-piece orchestra,
and the Neil Diamond tribute band Super Diamond will provide the 2014 entertainment. Finally, it
was announced that Judy Morr, the center's executive vice president of programming, will be this
year's Candlelight honoree. —K.P.

o

o )

enter.org/joy.

The Betty Ford Center in Rancho Mirage, California, offers
compassionate treatment by leading professionals in a safe
and beautiful setting. We offer addiction treatment for alcohol
and other drugs, with special programs for professionals and
those whose addiction is due to chronic pain.

( ) Betty Ford Center

A part of t/Je Hazelden Betty Ford Foundation

} bettyfordcenter.org Addiction is a lifelong disease. Make the call of a lifetime—866-215-3146.
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JODY TIONGCO

JENNIFER WILSON, DANA HARMON, LORI GLADSTONE

GIRLS NIGHT OUT
AT BARDOT

Shoppers scanned racks filled with the latest
trends while sipping bubbly drinks during
the Girl's Night Out event at Bardot, a chic
boutique tucked in the Westcliff Plaza that
carries a mix of local and high-end designers.
During the event on Sept. 11, Lori Gladstone, a
Laguna Beach-based stylist with roots in New
York's fashion industry, was on hand to offer
style tips to shoppers and advise pieces that
are necessities this season. A trunk show also
introduced guests to a new collection by the
founders of Juicy Couture called Pam & Gela,
which features versatile pieces that can be worn
for morning errands or a night out. Throughout
the evening, a model appeared wearing casual
yet chic pieces from the line. Dana Harmon, the
owner of Bardot, described the new collection
as “a home-run line” for the boutique. Shoppers
who purchased items by Pam & Gela also
supported a good cause—15 percent of the
proceeds were donated to St Jude’s Children’s
Research Hospital. —L.M.

¥ | §
MADELINE JAVIER, SHAI{UN HELFAND, SANDRA ALEXANDER, SARAx[IUNG
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MARY WESTBROOK, MICHAEL DEFRIES, TERRY HUTCHISON
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FESTIVAL OF CHILDREN
OPENING NIGHT

Festival of Children led guests at its annual
opening night party on an international tour
to celebrate the kickoff of National Child
Awareness Month and the corresponding
events taking place at South Coast Plaza
throughout the month. The summer soiree,
held Sept. 3 at the center's Garden Terrace,
offered attendees an opportunity to sip sangria
and Singapore Sling cocktails as they sampled
global cuisine from Asia, Latin America and the
Mediterranean. Festival of Children Founder
and Executive Director Sandy Segerstrom
Daniels presented 16-year-old Miles Saunders
with the organization’s FRED Award, which is
given annually to an outstanding philanthropic
youth. Miles, a junior at Edison High School
in Huntington Beach, was recognized for
his dedication to raising awareness about
Alzheimer's and caring for his ailing mother. The
event continued past sunset, with a dynamic
band entertaining guests as they enjoyed
dessert and celebrated the foundation’s
achievements in serving more than 2 million
children since its inception. —A.H.

RICHARD MORIARTY, KAYLA GARNER

WING LAM, SANDY SEGERSTROM DANIELS

JILL BOLTON, MARK LOWRY
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RYAN MILLER/CAPTURE IMAGING

DAMON AND MICHELLE GROSS, SHEREEN AND MICHAEL POLLAK

SUZAN KIM, ANALISA ALBERT, LORI FARLEY

TRADITIONAL JEWELERS
GRAND OPENING

Traditional Jewelers welcomed guests into
its newly unveiled space at Fashion Island
with a series of grand opening events that
took place Sept 3-6. On Sept 4, a VIP
reception showcased the 10,000-square-
foot showroom, giving insiders an exclusive
sneak peek at the glittering gems held within
before the public debut. More than 300 guests
enjoyed bites catered by Jon Shook and Vinny
Dotolo from Animal, Son of a Gun and Trois
Mec restaurants in Los Angeles, as well as
specialty cocktails such as an Absolut French
76 and an Avién “elevated” margarita. Strolling
hip-hop violinist Josh Vietti and illusionist David
Minkin entertained attendees as they browsed
jewelry and watch collections by designers
that included Mikimoto, Marco Bicego, Jaeger-
LeCoultre, Omega, Breitling and Kwiat; a
portion of proceeds from the evening's sales
benefitted Orange County chapter of Juvenile
Diabetes Research Foundation. Following the
reception, the store opened to the public Sept.
5 with a two-day trunk show featuring pieces
from designers such as Fred Leighton, Ivanka
Trump and Stephen Webster. Guests were
invited to enter a giveaway to win jewelry items
from the trunk show. —A.H. nm
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STAND UP ~ PADDLEBOARDS

KAYNE ANDERSON RUDNICK

We are pleased to announce that Randy Allen
has joined Kayne Anderson Rudnick

as Senior Vice President.

S0

1800 Avenue of the Stars, Second Floor
Los Angeles, California 90067
800.231.7414

kayne.com

BARRON'S

Ranked Among Top 10
Independent Financial Advisors
2013 and 2014

FT e

Top 300
Financial
Advisors

InvestmentNews

#10 Largest Fee-Only RIA
#14 Fastest Growing Fee-Only RIA
#17 Biggest Gainer RIA

NEWPORT BEACH MAGAZINE OCTOBER/NOVEMBER 2014 37



AR[ IN THE PARK

Ten eye-catching new sculptures in the Newport Beach Civic Center and Park
allow visitors to enjoy the open-air space in an entirely new way.
SECTION BY BRIA BALLIET | PHOTOS BY JODY TIONGCO

he larger-than-life stone rabbits that deco-
rate the lawn of the Newport Beach Civic
Center and Park as landscape fixtures
now have some artistic company: a trio
of bright green origami bear cubs, a blue
dog made of steel and a tribal-inspired found
metal figure, just to name a few of the eclectic
sculptures that arrived this September. Part of
the park’s first major art installation since its
opening in April 2013, these pieces, along with
seven others, bring a touch of whimsy and lots of
creative ambience to an already beautiful space.
The sculptures, which are strategically scat-
tered around the green, were handpicked by the
Newport Beach Arts Commission and sourced
from artists across the country. Though the
quirky collection is new, the commission always
intended to fashion an artistic enclave in the Civic
Center space, according to Robert Smith, a mem-
ber of the Newport Beach Arts Commission.
“When the Civic Center was built, Peter
Walker, who is the landscape architect, ...
had developed a master plan for sculpture in
the park,” says Robert, who is also chair of the

%

Pretty Boy by David Buckingham Red Gateway by Chris Rench
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Double Doily by Jennifer Cecere

Sculpture Exhibition Committee. “[This plan]

. called out for about 40 different locations
where you could put sculpture.”

With a shared goal of beautifying the space,
an expert jury panel—which included Robert;
OCMA Chief Curator Dan Cameron; city arts
commissioners Rita Goldberg and Charles W.
Ware Jr.; arts conservator Christina Varvi; and
Chapman University professor emeritus and art-
ist Richard Turner—embarked on the challeng-
ing task of gathering nominations and narrowing
down the list to 10 finalists.

“What we were trying to do was make sure
we had the benefit of arts professionals,” Robert
explains of the panel’s role in the selection pro-
cess. “[They] looked at the pieces and made sure
they would hold up in the environment we put
them in, and that they were of high [enough]
quality for what we were doing.”

Since the Civic Center plans were designed
to draw people to the park and make their time
spent there more enjoyable, it was important
to the committee that each piece was carefully
selected to resonate with visitors. And despite the
volume of submissions—260 individual works
by 171 different artists—the undertaking proved
to be surprisingly easy, Robert says. Once they
unanimously agreed on five pieces, the panel
members chose the remaining five within an
hour, in addition to mapping out specific place-
ments shortly thereafter.

The result of their efforts is a collection that
showcases a range of styles to please a discrimi-
nating audience. For example, Brandi, Curt Brill’s
5-foot-tall bronze sculpture, depicts a distorted,
slouching female figure that’s reminiscent of a
whimsical Tim Burton creation, while Jonathan
Prince’s Red, fashioned from Zimbabwe black
granite, takes on an abstract, circular shape. The
tribal-inspired Pretty Boy by David Buckingham
is juxtaposed with Ray Katz’s 22-foot-high
Odyssey, which calls to mind images of a futuris-
tic alien spaceship.

Despite their differences in medium, aesthetic

|-

Cub Triptych by Gerardo Hacer

Sphere 108" by Ivan McLean

and background, all of the participating artists
were excited to display their art in Newport Beach
for similar reasons: the open-mindedness of the
residents and, of course, the stunning location.

“Sharing my art with a receptive community
is a very important part of the creative process,”
Curt says. “Having a place like Newport Beach
to share the work is a wonderful way of com-
municating visually in an outdoor setting with a
receptive community.”

Likewise, artist Arny Nadler—whose painted
steel work, Wintering, is part of the collection—
is excited for his first California exhibition.

“I'm thrilled to have this opportunity to
share my work with a new audience,” he shares.

Wintering by Arny Nadler

Red by Jonathan Prince

Odyssey by Ray Katz

“Newport Beach seems like an ideal location to
experience outdoor sculpture.”

On display through September 2016, the 10
works in this inaugural installation are paving
the way for future art to arrive at the Newport
Beach Civic Center—beginning with 10 more
sculptures that have already been budgeted for
next year.

“The park is a real treasure,” Robert says.
“We’re hoping that the sculpture will just add
another dimension.”
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COURTESY OF OCMA AND THE ARTIST

calendar

“Numbers And Trees X #4, Red Violet January” by Charles Gaines (1991)

“THE AVANT-GARDE COLLECTION”

THROUGH JAN. 4, 2015;

ORANGE COUNTY MUSEUM OF ART

Featuring works that span five decades, “The Avant-Garde
Collection” highlights works from OCMA's own collections
that illustrate how the definition of avant-garde changed with
time, as well as how certain artists managed to stay ahead of
the curve. (949-759-1122; ocma.net)

ART IN THE PARK

OCT. 11; CIVIC CENTER
Presented by the Newport Beach
Arts Foundation, the 11th annual
Art in the Park event offers a free
opportunity for visitors to mingle
with artists and art lovers, purchase
works of art and sample bites from
local eateries during the daylong fair.
(newportbeachartinthepark.com)
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“SENTIENT FORMS”

OCT. 12 - JAN. 25, 2015;
LAGUNA ART MUSEUM

Intricately carved marble sculptures,
sketches and paintings from Elizabeth
Turk are on display in this mixed
media solo exhibition, which features
both new and previous works in the
museum’s main gallery. (949-494-
8971; lagunaartmuseum.org)

“ZEALOT”

OCT. 17 - NOV. 16; SOUTH COAST
REPERTORY, COSTA MESA

A world premiere production, Theresa
Rebeck’s enthralling tale follows
a diplomatic tea that turns into a
devastating event. As the British
consul serves the American under-
secretary of state during a meeting
in Saudi Arabia, a group of women
protesters set a carefully estab-
lished plan into motion that leads
to an unprecedented battle of wills.
(714-708-5555; scr.org)

“CHINA’S LOST

CIVILIZATION: THE MYSTERY
OF SANXINGDU/I”

OCT. 19 - MARCH 15, 2015;
BOWERS MUSEUM, SANTA ANA
The latest exhibit to highlight vari-
ous important artifacts from around
the world, “China’s Lost Civilization”
presents treasures from a 1986 dis-
covery of more than 200 sacrificial
sculptures, tools and animal bones
dating back to 1200 B.C. The vast
collection of items has been deemed
the “ninth wonder of the world” and
will travel to the Houston Museum
of Natural Sciences in 2015. (714-
567-3600; bowers.org)

ORANGE COUNTY

ARTS AWARDS

OCT. 22; SAMUELI THEATER,
COSTA MESA

The annual awards ceremony at
Segerstrom Center for the Arts
recognizes individuals and groups
contributing to the local arts scene;
this year's legacy award honorees
includes Corona del Mar-based Ed
Hardy, along with numerous others.
(714-556-5160; artsoc.org)

“CATHEDRALS OF SOUND”
OCT. 23-25; SEGERSTROM HALL,
COSTA MESA

This awe-inspiring evening of music
features classical cathedral sounds

from the Pacific Symphony, along
with the talents of guest organist
Paul Jacobs, who will play on the
William J. Gillespie Concert organ.
The vocals for the evening will be
provided by the Norbertine Fathers
of St. Michael's Abbey. (714-755-
5799; pacificsymphony.org)

DONNA YOUNG AND

ANDREA RAZZAUTI

NOV. 7-8; LAHAINA GALLERIES,
FASHION ISLAND

Lovers of wine and colorful artwork
will feel at home when Lahaina
Galleries at Fashion Island hosts
artists Donna Young and Andrea
Razzauti. Browse the colorful selec-
tion of island-inspired work while
sipping on vino from Four Lanterns
Winery and listening to the sound
of soothing jazz. (949-721-9117;
lahainagalleries.com)

“BOEING BOEING”

NOV. 15 - DEC. 15; NEWPORT
THEATRE ARTS CENTER

This comedy of errors follows the
story of one businessman and his
three foreign flight attendant fian-
cees. All is well until changes in
their fight schedules land them in
town at the same time—and each
woman decides to pay a visit to her
soon-to-be husband at his apart-
ment on the same evening. (949-
631-0288; ntaconline.com)

“BOOM”

NOV. 29-30; IRVINE

BARCLAY THEATER

Written, directed and performed
by Rick Miller, this one-man-show
chronicles the turbulent journey of
the baby boomer generation. From
pop culture to politics and every-
thing in between, this performance
is nostalgic for those who lived it,
educational for those who didn't and
entertaining for all. (949-854-4646;
thebarclay.org)



PHOTOS BY JOAN MARCUS

“PIPPIN”

NOV. 11-23; SEGERSTROM HALL,
COSTA MESA

The Broadway favorite that first debuted
more than 40 years ago is back with a
reimagined concept on the Segerstrom
stage. Directed by Tony Award-winner
Diane Paulus, the musical is revived with
lively songs by composer Stephen Schwartz
and acrobatics by the circus group Les 7
Doigts de la Main. The production, which
is the winner of four 2013 Tony Awards
including Best Musical Revival, takes audi-
ences on a daring journey with the titular
character as he decides what to make of
his life—whether it's to settle for a simple
life or choose to be extraordinary despite
the risks that come with it. (714-556-
2787; scfta.org)

COLLECTION

ALC

T-BAGS

MOTHER

MCGUIRE

RORY BECA

THE O'DELLS

CHIP FOSTER

ENZA COSTA
MERRITT CHARLES
AMANDA UPRICHARD

TORN BY RONNY KOBO

LOCATED IN CRYSTAL COVE
7876 E. COAST HWY, NEWPORT COAST
949-715-2245 - WWW.SHOPZCOLLECTION.COM

FACEBOOK : FACEBOOK.COM/SHOPZCOLLECTION
INSTAGRAM : @SHOPZCOLLECTION
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Grand Dame

Once a Hollywood siren, beloved Orange County philanthropist
Kathy Thompson now dedicates her life to giving back.
BY PETER A. BALASKAS

athy Thompson was a vision in red as she welcomed
B guests into her China Cove home this past spring,
dressed to the nines in a stylish gown and command-
ing the attention of everyone in the room. The intimate
April gathering, held on behalf of Share Our Selves (SOS)—
a nonprofit that assists low-income and
homeless families in Orange County—
served as a precursor to the main soiree
that was held in May: the annual Star
Team Onion Luncheon at Corona del
Mar’s Five Crowns, an event instituted
by Kathy when she joined the organiza-
tion in 1994.

While the Onion Luncheon offers a
chance for supporters to applaud the
organization and the groups dedicated
to serving it, the pre-event cocktail
reception is a time for Kathy to infuse
a bit of her personality and history
into her charitable endeavors. Her
family abode, which she shares with
her husband of 52 years, Jerry, served
as the perfect backdrop for the event
and offered a peek into the private life of the Orange County
philanthropist. Combining elegance with the nostalgia of clas-
sic Hollywood, the residence features framed black and white
photographs of Kathy, as well as stills of her with various celeb-
rities, including Jerry Lewis and James Garner.

The photographs are a nod to Kathy’s colorful past life, one
she treasures and continues to celebrate to this day. Though
today she’s recognized for her giving spirit and fierce dedica-
tion to helping others, the Newport resident was once known in
entertainment circles as a Hollywood starlet during the 1950s
and early 1960s. A career model and TV and film actress—then
working under the maiden name of Marlowe—Kathy devel-
oped a charm and grace in front of the cameras that serves
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her well in her present-day role. The tall, blonde vixen with
an alluring persona has undergone an elegant transformation
over the years, emerging today as one of the most significant
figures of charity in Southern California.

A Hollywood Model

Ever since performing on her high
school stage, a young Kathy Maslowski
dreamt of being in front of the camera.
Ambitious and motivated to succeed,
the Minneapolis native—who later
changed her name to Kathy Marlowe—
first learned her craft at a modeling
school in her home state before moving
to California at age 16.

“I'had a sister who lived in Van Nuys
who had a [5-year-old] son and she
said, ‘How about coming out ... with
us and watching Kevin after school
while I have [my own] job?’ So, I went,”
Kathy says.

While still attending high school
in Van Nuys, Kathy commuted to
Hollywood after answering a “models wanted” ad that not only
landed her a job teaching at Westwood School of Modeling, but
also earned led to a series of professional modeling gigs. This
caught the eye of many agents and subsequently landed her a
considerable number of high profile modeling titles, including
Miss Chinchilla, Miss Lawnseed, Miss Long White Potato, Miss
Nightmare and even Miss Green Stamps. To Kathy, it didn’t
matter how outrageous the title or how small the role she was
offered—she was driven to increase her popularity and her
career, something that was only enhanced by her statuesque
presence and natural beauty. This winning combination resulted
in her being named the most photographed publicity model in
1956, with an accompanying spread in Life magazine.
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Kathy Thompson, nee Marlowe,
was featured as the most

photographed publicity model in -

Life magazine in 1956.



Gracing the Silver Screen

As her popularity grew in the modeling world,
Kathy also began to segue into television and
film acting with small walk-on roles, such as the
science fiction classic “Rocketship X-M” starring
Hugh O’Brian and Lloyd Bridges (1950), “The
Big Trees” starring Kirk Douglas (1952), and
“The Bounty Hunter” starring Randolph Scott
and Oscar winner Ernest Borgnine (1954). Her
first major film credit, however, was the 1954
Chuck Connors crime drama, “The Human
Jungle,” which helped her earn a Screen Actors
Guild (SAG) card.

Above: Kathy and her husband, Jerry; right: Kathy and

Jerry with guests at the 2014 Onion Luncheon
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For almost 10 years, Kathy watched and
worked with some of the most renowned stars
of the 1950s. One notable name includes the
legendary Paul Newman in “The Helen Morgan
Story” (1957), who she fondly describes as “very
professional, very nice ... and kinda short”

In the 1950s, she appeared in multiple epi-
sodes of the comedy series “The George Burns
and Gracie Allen Show” as the loving, sultry
blonde fiancee to Ronnie Burns (the real life son
of George and Gracie Burns). Kathy also recalls
the fascinating personality contrast between the
famous husband-and-wife duo. While Gracie was

very reserved, George was the extrovert of the two.

“He was very nice to me. And he was a kid,
with the cigars, the women and all that stuff)” she
says of George. “He had a little glint in his eye for
me, too. He was a fun man, very outgoing. And,
of course, [he had] a great sense of humor.”

But her most memorable Hollywood experi-
ences include two cinematic legends: Dean Martin
and two-time Oscar winner Spencer Tracy.

“I had a huge black fox muff ... and I hit
[Dean in the crotch] with it and he gave a goofy
face,” she recalls from her days on the set of the
1959 film “Career.” “So he said, ‘Kathy, this is the
first laugh we had on this set’

“The picture never really got off the ground,”
she continues. “But the way he gave that goofy
cry and made the whole set laugh, it was a fond
memory. He was such a fun and easygoing guy.”

Her experience with Spencer occurred when
he was filming the 1958 adaptation of Ernest
Hemingway’s “The Old Man and the Sea.” While
leaving the Warner Bros. Studios commissary,
she saw the actor alone. Kathy walked up and
introduced herself to the film legend, who was
so friendly and receptive to her that he referred
the actress to director Philip Dunne—known for
“How Green Was My Valley” (1941) and “The
Robe” (1953)—in the hopes of casting her in a
supporting role in “Ten North Frederick.”

Kathy’s chances of appearing in the 1958 adap-
tation of John O’Hara’s novel looked very promis-
ing, but, unfortunately, Spencer eventually passed
on the project and Kathy was not cast. Regardless,

ODHNOIL AQOr A9 OLOHd 1437 NOLLOg



she still treasures meeting the cinematic artist,
especially when he gave her permission to visit
him during the film shoot of Stanley Kramer’s
“Inherit the Wind” (1960), where Spencer always
greeted Kathy between takes.

Kathy’s career reached an all-time high in 1958
when she landed her first starring role. In “The
Girl with an Itch,” she upped her status as the
seductive blonde temptress, using her feminine
wiles on-screen to con a rich, widowed rancher
out of his money. Kathy enjoyed the shoot and
the people who worked on the film, especially
one awkward situation where co-star Robert
Clark, who was not an experienced actor at the
time, had to perform a drunk scene.

“He didn’t really know how to act it, so he got
drunk,” she recalls with a laugh. “So he was in the
back with the bottle. ... The director didn’t think
that was funny because the money was going out
the window from retake after retake.”

Catching a Newport Fish

Although Kathy enjoyed her life as a Hollywood
starlet, she was looking at long-term goals: She
wanted to be married and have a family.

The year 1960 proved to be one of momen-
tous change for Kathy. After being approached
by a representative at 20th Century Fox to fly an
aircraft at the Torrance Airport for an air show,
she underwent training at Van Nuys Airport to
prepare for her first solo flight.

Her flight was cancelled at the last minute,
but the timing was fortuitous. At a bar near the

airport where Kathy was enjoying a consola-
tion drink, a Navy captain approached her to
do an independent modeling shoot on a boat in
Newport Beach—it was a decision that would
put her life on a different path. The captain of the
boat was none other than her future husband,
Jerry Thompson.

In 1962, Kathy and Jerry married and moved
into their present China Cove home, which is
now a glamorous two-level mansion with a rear
outdoor patio built on top of 9-ton boulders that
were transplanted from Catalina and meticulously
placed along the coast. It was a perfect home for the

A Charitable Heart

The rest, as they say, is history. Over the years,
Kathy became involved with notable nonprofits
such as the National Charity League and the Las
Marineras Auxiliary of Family Service, butin 1994,
she truly discovered her calling as a philanthropist
when she joined the volunteer team at SOS.

Founded in 1970, SOS strives to provide food,
safety, and a higher quality of health care to those
in Orange County who are low-income or com-
pletely destitute. As founder of the Star Team and
A-Team guilds that donate time and monetary
contributions (respectively), Kathy hosts the now-
famous Onion Luncheons, where she gives each
guest a bag of Imperial Valley sweet onions, as
well as recipes of onion-based dishes that she has
prepared over the years.

On May 21, 2014, the date of the 20th annual
SOS Star Team Onion Luncheon, Kathy received
a special plaque from founder Jean Forbath
and Executive Director Karen McGlinn for her
infinite energy, compassion and dedication to
bringing medical, dental and financial services
to the underprivileged in Newport-Mesa.

“She really is a great example of philanthropy,
and it comes from [her] own heart,” says SOS
Director of Development Karen Francis. “For her
to be dedicated to us for 20 years, it really has to
be coming from her heart and her soul.”

“[Kathy is] a very giving person. I've never
heard her say anything bad about anybody,”
adds Pilar Wayne, the widow of John Wayne,
who also attended the luncheon and is an active
member of SOS. “Kathy is a good leader, a good
speaker ... and people just love her.”

As for the future, Kathy’s goals are simple: to
bring in more members to SOS and to expand

(£ 'VE NEVER HEARD HER SAY ANY-
THING BAD ABOUT ANYBODY.
KATHY IS A GOOD LEADER, A GOOD
SPEAKER ... AND PEOPLE JUST
LOVE HER. Y _piLar warne

couple to raise their three children to adulthood.

Tony Beran, whose family has been friends
with the Thompsons for more than 40 years,
feels that Kathy’s move to Newport Beach has
changed both her and Jerry’s lives dramatically
and solidified their bond to an incredible level.

“Coming to Newport Beach and meeting Jerry,
it put her in an environment that is basically just
like a dream,” Tony says. “There is such a strong
link between those two. It’s unbelievable.”

the organization’s presence to communities out-
side of Orange County. She continues to remain
optimistic about the future of the organization,
as well as appreciate the love of her family and
friends—especially Jerry.

“I am very fortunate in many respects,” she
says. “[Jerry] has helped me through many of
life’s challenges and life’s pleasures. Although
people say he got the great catch, I think I got the
great catch.” nBm
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PHOTOBY MIKE-ALTISHIN

Stop in now to view amazing photography and videography on our 12.5’ Ultra HD Touchscreen!

COME BY AND SHOP
ONE LAGUNA!

Our boutique offers unique, locally sourced gifts and
apparel by Laguna Beach and So Cal designers and artists.
We are adding to our collection constantly,
so be sure to stop in often!

FIRST THURSDAYS
ART WALK

The best first Thursday in Laguna with live
interactive technology and entertainment!
Next Art Walk dates:

* November 6th
® December 4th

PRIVATE EVENT SPACE

Located in the heart of Laguna Beach our 5,400 square

foot open loft space is the ideal location for your next

special event. One Laguna is a full service event venue
offering food, beverage, entertainment and technology as
well as an expert design team to assist you in every stage
of the planning process. Let One Laguna be the backdrop
of your one-of-a-kind event. Call us now to book your next

event! Located at 225 Forest Avenue (949)715-6700

Firebrand’

mediaLLc
ONE LAGUNA | 225 FOREST AVE., LAGUNA BEACH, CA 92651 | 949.715.6700 | ONELAGUNA.COM



DESIGN

\YRIHD

AS THE SEASONS SHIFT, IT'S TIME TO ADD A FEELING
OF NEWNESS TO THE DESIGN IN BOTH YOUR HOME
AND WARDROBE. IN THIS ISSUE WE HIGHLIGHT THE
HOTTEST BRANDS FROM AROUND THE GLOBE, TOP

WAYS TO EVOKE THE PAST IN MODERN HOMES, WHERE
TO SPLURGE OR SAVE WHILE REIMAGINING YOUR
BEDROOM, AND HOW TO COMBINE INTERIOR DESIGN
WITH SARTORIAL EXPRESSION. WHETHER IT'S AN
OUTFIT OR A ROOM YOU CHOOSE TO REFRESH, THERE'S
NO BETTER TIME THAN THE AUTUMN SEASON.
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International

TAKEOVER

Building on the success of fashion predecessors, a new generation
of global style is making its way to Orange County.

ves Saint Laurent, Halston, Burberry,

Gucci. Iconic names in fashion, these

brands have more than just a legendary

status in common—they were among
the first wave of international designers to arrive
in Orange County. Beginning in the 1970s at
South Coast Plaza with Saint Laurent and André
Courreges, these designers have helped our region
earn a reputation as not only a premier beach
community, but also a stylish destination for some
of the biggest names in global fashion.

As these major labels arrived one by one in
Orange County, they set a precedent for even
more designers to launch collections at South
Coast Plaza—Chanel, Cartier, Max Mara, Hermes
and Dior in the 1990s, followed by Balenciaga,
Chloé and Miu Miu in recent years.

“We are known around the world as a top qual-
ity shopping destination,” explains Debra Gunn
Downing, executive director of marketing at
South Coast Plaza, of the role that the center has
played in bringing international designers to the
Southern California market.

And the global influence on our local fashion
scene has continued to grow. New stores are pop-
ping up faster than you can say Dior, and the
crowds at Fashion Island and South Coast Plaza
can be likened to those at LAX on Christmas Eve.

But in this influx of international designers,
it’s not just the timeless brands coming from

BY SAMAH DADA AND LAUREN MATICH

Uniglo, which is headquartered in Japan, arrived at South Coast Plaza this September.

overseas—the road has been clearly paved for
younger companies hoping to branch out and
make a mark in the U.S. Bringing new, hip trends
from around the world, companies like Topshop,
Uniqlo, Frau and others are showcasing their own
interpretations of international style. It’s perhaps
a departure from the classic haute looks that grace
fashion week runways, but these new collections

arriving at South Coast Plaza, Fashion Island
and around Newport offer a level of comfortable
luxury that’s fitting for a chic beach locale.

Outfitting a Lifestyle

Following in the footsteps of brands that capture
the essence of a foreign way of life, two of the new
names to the Newport fashion scene come bearing
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London-based Topshop brings bold styles to Orange County, including a collection of outwear in traditional patterns and textures for the autumn season.

collections that go above and beyond the signature
staples. Both Topshop and Uniglo use their distinct
styles to entice a new generation of Newport con-
sumers looking for the latest off the runway.

Hailing from London’s Oxford Street, Topshop
has built an empire that spans more than 100
countries. A partnership with Nordstrom recently
introduced the brand to Orange County—the
department store at South Coast Plaza was one
of the first in the U.S. to carry the British styles.
The brand, which has added a department in the
Fashion Island Nordstrom location, offers petite,
tall and maternity collections that have shoppers
covered from a board meeting to the diving board.
And with the sartorial influence of contributing
designer Kate Moss, Topshop pulls characteristics
from feminine, boho and edgy styles for a multi-
dimensional, fashion-forward look.

In the same way that Topshop draws from
many corners of fashion to forge ahead, Uniglo,
which moved into its first Southern California
location at South Coast Plaza in early September,
also pushes the boundaries of what consumers are
used to seeing on the racks. Rather than present-
ing guests with a mixed bag of styles, the brand
offers men, women and children streamlined,
staple garments organized in curated collections.

Headquartered in Yamaguchi, Japan, Uniqlo’s
looks incorporate more than just the sleek, con-
temporary styles one might expect; a collaboration
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with Inés de la Fressange brought the chicness of
a French fashion icon to the brand. The Novak
Djokovic 2014 New York performance wear
line offers men’s styles modeled after what the
world’s top-seed tennis player sports on the court.
Additionally, one of the hallmarks of Uniglo is
the attention it has given to fabrics, which allow
wearers to adapt seamlessly to warm or cool envi-
ronments. Such textiles are featured in the Airism
and Heattech collections, engineered to help the
wearer maintain a comfortable body temperature,
manage perspiration, minimize antibodies and
eliminate static.

Both Topshop and Uniglo bring new perspec-
tives to fall shoppers. Revamping the perfunctory
trends like knits and trousers, the British label’s
autumn lineup includes bold colors like mustard
and cerulean, fringed hemlines, illusion sleeves,
cropped sweaters and outerwear. In addition to
introducing new styles and colors to its repertoire,
Uniglo boasts a slew of technological updates
to the new season of style: merino wool that is
machine-washable and resistant to pilling; camel-
lia oil introduced into women’s Heattech fabrics
to maximize softness; and new ways to preserve
measurable degrees of heat when it counts most.

The dedication that both brands show to for-
ward movement in fashion is what best suits them
for the Newport Beach scene, where shoppers
are always looking for the newest styles. “Local

customers come [to South Coast Plaza] from a
100-mile radius, and international visitors [travel]
from all over the globe,” Debra explains of the
center’s draw for visitors and residents alike. “The
clientele is as diverse as our retail collection.”

Buying Boutique

Just as large-scale lifestyle brands like Gucci, Dior
and Chloé have inspired the newer names like
Uniglo and Topshop to test Newport’s waters, local
boutiques with distinct fashion foci have made
the same headway for their international counter-
parts. Imports from around the globe have made
their way into the shopping centers, introducing
merchandise that has become synonymous with
the culture from which it derives.

One such boutique, Frau, brings the craftsman-
ship of Italian leather goods to Fashion Island.
The Verona-based brand specializes in footwear
that focuses on both form and function, and col-
lections include utilitarian options as well as heels,
loafers, brogues and other tanned products.

Based more than 10,000 miles southeast
of Verona, Seafolly, a swimwear brand from
Sydney, Australia, has moved into a location
across the mall from the Italian retailer. The
brand markets swimsuits, beachy clothing and
kaftans to create vibrant looks that appeal to the
youthfulness and fancy of an endless summer.
Although the business comes from a different



continent, appreciating coastal fashion is a uni-
versal concept—and the chic beach consumers
of Newport shopping are an integral part of the
area’s attraction.

“Newport encapsulates the beach lifestyle
[that] ... Seafolly strives for,” CEO Anthony Halas
explains of the store’s decision to open its first U.S.
boutique at Fashion Island last October.

Seafolly and Frau are prime examples of the
Newport retail community catering to a con-
sumer looking for an international experience
based on quality and craftsmanship; similarly,
that concept also extends to specific global
designer brands housed within an existing shop.

A'maree’s is one such boutique, and will be host
to a collection from the Swiss brand Lorenz Bach,
debuting in the U.S. later this year. The looks
draw inspiration from the character of Gstaad,
the quaint town in which the line was designed.
With pieces like thick cashmere sweaters and
embellished leather jackets, the upcoming collec-
tion at Amaree’s offers Newport Beach shoppers
contemporary options that mix and match into
chic ensembles. Abigail Rose Moreland, Lorenz
Bach sales and brand developer, hints at the link
between the new collection and A'maree’s: giv-
ing shoppers modern, practical pieces that are
crafted with a nod to a lifestyle of luxury.
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PERFORMANCE.

\\\ VANGUARD
UNIVERSITY

AT VANGUARD UNIVERSITY, THEATRE ARTS
STUDENTS BENEFIT FROM AN INTIMATE PROGRAM
WITH BIG PERFORMANCE OPPORTUNITIES.

Our nationally accredited, award-winning theatre arts program
stages multiple productions each year of the highest caliber, providing
numerous opportunities for students to gain valuable hands-on
experience in acting, directing, writing, and technical stagecraft.

At Vanguard, your story matters in every area of your education.

Our small class sizes, distinguished by professor-mentor relationships,
will equip you with the skills, knowledge, and experience you need to
prepare for a Spirit-empowered life of Christ-centered leadership and
service. Vanguard promises to give you essential tools to go beyond the
expected and live the story God has for you.

At Vanguard, your story matters. Where will it take you next?

vanguard.edu/MyStory
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'USTRALIAN BRAND

EAFﬂll

HAS LANDED AT FASHION JSLAND

At first glance, this beautiful city on the water
boasts beaches and surfing, but a closer look
reveals Newport’s status as a fashion mecca—one
not only suited for consumers to shop, but also
for international purveyors to put down roots.
Haute couture lines have established themselves
in this town, and the more recent arrival of suc-
cessful international brands have only upped the
sartorial significance of Newport Beach.

No matter the country, continent or collection,
designers will flock to Newport’s stores, where
shoppers are always on the lookout for ideas that

are one step ahead of the trends. It isn’t every
city that hosts brands that span the globe—
being able to spend a morning browsing the
merchandise of companies with thousands of
miles between their headquarters is just one of
the many luxuries Newport shopping affords
its clientele. This melting pot of global design-
ers brings vitality and diversity to the everyday
retail experience. Visitors to Newport Beach
may come for a variety of reasons—the beaches,
beautiful weather, fine dining—but one thing is
for certain: They stay for the shopping. nem

Seafolly, an
Australian
swimwear
brand,
opened at
Fashion
Island last
October.

LAGUNA HILLS
25252 Cabot Road §>
Laguna Hills 92653

949-770-1797

LOS ALAMITOS
3273 Katella Ave,
Los Alamitos 90720
562-493-5497

LONG BEACH
1604 E South St.
Long Beach 90805
562-596-1211

For more information
visit us at
www.ftfloorsinc.com

Since 1977

LICENSE # 600108
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1] JOHNSON & SONS

TILE ~
> GRANITE

RESIDENTIAL &
COMMERCIAL EXPERTS

% ﬂEﬂ i~ ~WOOD FLOORING SPECIALIST

N ALL FLOORING INSTALLED BY OUR OWN

IN-HOUSE CERTIFIED INSTALLERS.

Family owned and operated
for over 37 years




JULIE LAUGHTON
DESIGN BUILD

VISION + DESIGN + BUILD

Julie provides a complete design-build service. Every project begins with

a creative vision, followed by hand-drawn design, then built to completion.

714-305-2861

www.julielaughton.com | julie@julielaughton.com

JLGC o GENERAL CONTRACTOR o LICENSE #903819



Retro Revival

Interior designers look to the past for present-day inspiration.
BY KARLEE PRAZAK | PHOTOS BY JODY TIONGCO

esigning a space can be like putting together a puzzle. Sometimes
building the framework, from the edges in, determines what
sizes and shapes will fit best; in other instances, the colors and
textures of one section are the key to making it work. And even
when you think you've got the whole thing figured out, you

stumble across a piece that theoretically shouldn’t fit—but then it does.
This challenge in bringing pieces together to create a cohesive space is
what makes interior design so rewarding for homeowners and profession-
als. For many, the solution to the design puzzle can be as easy as shopping

the most up-to-date furnishings and accessories; occasionally, though, it
takes that mysterious piece to make a house feel like a home.

For those who like to color outside the lines, looking to the past may be the
answer—one that provides plenty of room for personalization and creativity.
With moderation, understanding and patience, you can pay tribute to the
past without making your home feel like a time capsule. Choose your favorite
period or explore one of these four popular throwback eras re-emerging in
contemporary design, and get inspired to launch your own project of deco-
rating by the decades.

1920s

QYU RS T I I Swey Py

The glitzier the better when choosing 1920s-inspired decor. Look for showy chandeliers, gold-laden detailing and vintage-inspired elements to spice up a room.

Art Deco Details

The 1920s speak to a time of lavishness and kitsch
collections that somehow surpassed gaudy and
became glamorous. Ornate opulence defines this
era, a characteristic that makes it a favorite of inte-
rior designers. To achieve a 1920s-esque home,
focus on the detailing of pieces to incorporate
glitz throughout an area.

“The first thing that comes to mind when I
think art deco is that beautiful 1920s jewelry,”
says Meghan Yang, a Costa Mesa-based interior
designer. You can add that style of glitzy jewelry—
and similar patterns—to vintage frames that acces-
sorize shelves or liven up walls. Meghan suggests
mixing different sizes and shapes to add a depth
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and complexity while reflecting the over-
the-top nature of the time.

Continue to incorporate the feel
throughout the house by using crys-
tal hardware on cabinets and drawers,
or embed Swarovski buttons into the
tufting of a couch. Accent a sofa by add-
ing luxe materials like silk or satin through
throw pillows or drapes.

Azita Sadeghi, a coastal Orange County-based
interior designer and real estate agent, also rec-
ommends purchasing some chandelier light fix-
tures for both indoor and outdoor spaces.

“It just brings on glamour, ... especially in a
house that has a lot of woodwork,” Azita says,
suggesting Restoration Hardware’s collection of

crystal and glass chandeliers.
Era-appropriate chrome accessories,
like a boat propeller statue or a tele-
scope, complement what Azita refers
to as the “bling” of the crystals in the
chandeliers or hardware. The reflective
surfaces also lend themselves to be paired
with mirrored pieces. Side tables or even a mir-
rored dresser are a couple of ways to accomplish
this look, but Meghan says that homeowners who
find this look too overwhelming can also explore

lacquer to pay homage to the 1920s.

“People are getting back into painted furniture,”
Meghan explains. ... It can be as simple as tak-
ing an old vanity, making it teal and adding crystal
handles. It’s a whole new, 1920s look.”

ROOMS ON THIS PAGE DESIGNED BY AZITA SADESHI; OPPOSITE PAGE DESK DESIGN BY MEGHAN YANG



COURTESY OF BIG CHILL

Old-Fashioned Favorites

Midcentury modern interior design in the 1950s pays homage to a post-World War II society looking to
preserve rather than splurge. It incorporates easy do-it-yourself projects that give the first nod to using
organic shapes. The style’s real claim to fame, however, is the kitchen.

This period marked the decline of the formal dining room and the acceptance of enjoying every meal at
a kitchen dinette. To replicate this in the modern home, consider a chrome dinette in a neutral color like
white and beige—the subtle shades help keep a dated style contemporary. Streamlined “retro” appli-
ances—fridges, stoves and microwaves from companies like Big Chill that take on an old-fash-
ioned appearance but function with modern technology—can then be added in era-inspired
pastel colors like aqua, red or yellow. Those who don’t want a complete appliance makeover
can incorporate subway tiles as a colorful backsplash. "leave it to

“To make them modern, I stack them straight and do them oversized,” Meghan says of the tiles. Reaver"
“...[If] you put in one of those fridges and the subway tiles, ... you've got an instant throwback”

Though the kitchen is recognized as the heart of the house, it’s just one room—in order to
have this era flourish, nostalgic details need to be sprinkled in other areas without becoming over-
whelming. Smaller pieces, like circular coffee tables and sideboards in wood finishes, are easy ways to
marry modern sensibility with a 1950s sentiment.

“My parents had an old icebox and we used it just as a side table—[try] something like that, that’s
cool and nostalgic but you can use as storage,” Meghan suggests. “Or even bring in a jukebox—some-  Choose simple pieces with wood finishes to incor-
thing that gives people a warm feeling and sets the pace for the rest of the room.” porate a 1950s design throughout the home.

Kitchens inspired by an iconic 1950s design feature pastel accent colors in tile backsplashes and modern throwback appliances.
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Pick accent colors that pop against mod design’s
inherently subtle hues.

Mad About Mod

Long considered an undesirable era to look to
for home inspiration, the 1960s were incorrectly
interpreted to have a cold, industrial style. Meghan
explains that only now are people realizing that
such preconceptions aren’t necessarily true. The
style of modern design popular in the 1960s can be
quite lush, she says, and the important aspects
to focus on are color, statement pieces and
lighting fixtures.

Since whites, grays and blacks are
paramount in this era’s look, Azita
recommends softer-hued core pieces
like couches and rugs in burnt orange,
charcoal blue or gold to offset the harsh-
ness of the primary palette. Clean, straight lines
are essential in recreating the era’s style. For
example, Meghan suggests pairing a low-backed
black leather sofa with button tufting and pencil
arms with accent pillows and a console featuring
short brass legs.

“The lines are beautiful, but it needs a little frill,”
Meghan explains of that type of couch. “Lush pil-
lows help avoid the harsh, hospital feel.”

Juxtaposing the straight lines of a sofa with a
chair boasting curved contours furthers the 1960s
aesthetic—consider Wassily chairs or any furni-
ture made or inspired by Charles and Ray Eames,
two preeminent modern designers of their time.

For a final touch, look for light fixtures that
focus on clean, organic shapes rather than ornate
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Industrial light fixtures offer a juxtaposition to rich
wood finishings.
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Details like tufting paired with pillows and throws
help elevate the minimalist 1960s look.

Curved Barcelona chairs (pictured) are ideal for achieving the soft tones and clean lines signature to this era.

detailing. A rigid bent base or a fluid arched iron
fixture featuring a drum shade, like Z Gallerie’s
Spring or Enzo floor lamps, work wonderfully
with this decade of design. Another option is
to use a dramatic ceiling light, which Meghan
employs in her own home: “We have a starburst
ceiling light with brass detailing paired with a

console with brass legs, ... but the furniture is
really modern,” she explains.

Those feeling a bit more experimental can also
add more personality to a space: Meghan sug-
gests using an animal print rug or even putting
some mounted antlers in the living room as a
nod to the sartorial stylings of the 1960s.

ROOMS ON THIS SPREAD DESIGNED BY MEGHAN YANG; TABLE DECOR BY AZITA SADEGHI




The 1970s are best evoked by mixing and matching bold colors with new textures (like the faux foliage-turned-table below) to create a clean, eclectic look.

Swinging Seventies

In an effort to strip interior design of modernism’s strict minimalist approach, the 1970s reintroduced per-
sonal flair back into the home. The decade’s style encourages the bold and the bright, but in order to execute
this within a contemporary home, you need to think loudly and implement strategically.

“For a while, people were scared [that] eclectic meant hodgepodge,” Meghan explains of the era she
tends to gravitate toward in her own home. “I think now people are realizing eclectic can just mean
there’s more texture. A lot of that creates a 1970s vibe in a cleaner, [un]cluttered way.”

Furniture with a contemporary feel works well in this style, accented by 1970s-inspired pieces like S EIeaiZ7dlcan
Saarinen tulip or Panton chairs. Texture is best incorporated via bold prints on linen or microfiber; Hustle"
for a more tactile approach to texture, use a shag or grass cloth. The latter is best used in rugs, but
try to also use the former on pillows, bedding and throws for the most effective homage to the decade.

For an unusual way of introducing different surfaces to the home, Azita suggests finding a faux plant
divider (often used in commercial buildings) and topping it off with a tray to make it a table. This provides a
real pop of earthy green color and introduces a new texture that can be mirrored in a smaller home accessory,
like pillows or hanging plants.

Another approach is to employ primarily solid hues. For this, Meghan suggests using patterned wallpaper
in focused accent areas, like window insets, and incorporating linen microfiber and velvet pillows on the fur-
niture. “You’re getting that textural change rather than a bunch of patterns,” Meghan explains, reccommending
Jonathan Adler as well as Trina Turk to find wallpaper and pieces that evoke the quirks of the 1970s without
going overboard. “Another thing I love to do is paint ceilings colors or wallpaper a ceiling so your eye is being
drawn up there” '

1970s
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THEMATIC DECOR

DECORATING IS OFTEN ABOUT THE POWER OF CREATING SPACES, ACCORDING TO LOCAL INTERIOR DESIGNER
AND REAL ESTATE AGENT AZITA SADEGHI. SOMETIMES THE BEST WAY TO CELEBRATE
A SPACE IS BY PULLING FROM THEMES RATHER THAN THE TIMES.

New Age Zen Nautical Nature
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Characterized by strong Asian influences, Zen design focuses on . In Newport, nautical is king thanks to proximity to the ocean. It pays
the interaction of light, space and functionality with organic materi- . homage to the coast with detailing like ropes, anchors, seashells and
als and warm earth tones. This results in a minimalist approach to boats, and calls for subdued beiges, blues, grays and whites offset
decor in hopes of inspiring a peaceful state of mind. with bold colors so the space feels clean and fresh rather than sandy.

Utilizing decorative detailing, like ornate crown moldings and Tiffany : A revival of organic, earthy decor brings unrefined pieces to homes

lamps, paired with lush furniture focused on grandeur, Victorian © without making them feel like log cabins. Exposed wood or contem-
design features a rich color palette with abundant deep hues of . porary furnishings with stone and wood detailing along with pops of
browns, purples and blues. . color keep this look up-to-date. nem
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ADVERTORIAL

Once & Again in North Laguna is the brainchild of Loraine Fiore.
The name of her store was inspired by her love of vintage
and her courage to start over in life after dealing with a
sudden personal loss. Loraine is a passionate supporter
and sits on the board of the Friendship Shelter, a non-
profit for the homeless in Laguna Beach.

This Once & Again proprietress finds inspired
furnishings with timeless appeal and interior accents
that have unique personality. Each piece is hand selected Blair. Others on the creative team include Denise
from all over the world and many of the finds are one-of-
a-kind historical objects. “We often see people coming

Miller and Brenda Adnaniforghani.

Classes and workshops are taught on premises.
into the store for a glance and end up discovering unique Once & Again is considered the best place to buy
vintage pieces that are considered irreplaceable”. On

any given day they have interior designers looking for

vintage furnishings and Loraine, who is also a
Realtor, specializes in staging homes, commercial

original pieces and builders in need of era specific items spaces and events..
for projects. www.onceandagainhome.com
Once & Again surrounds itself with talented Artisans that create Address: 1200 North Coast Highway, Laguna Beach (across from
unique luxury items. Including exquisitely handcrafted home goods Mandarin King Restaurant)
featuring natural fibers by Susan Haldeman, organic body care Phone: 949-715-4633

products by Angela Houlas and handcrafted jewelry by designer Dana Hours: Tues — Sat 10am — 6pm

aradlaryy NATIONAL SALES MONTH!

LOWEST PRICES

OF THE SEASON
Sept 24th - Nov 10th

(Rebate by Karastan for up to $1000)
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[ONIMN|  333 E. 17th Street, Ste 13, Costa Mesa, CA 92627  NewportFloorCovering.com | NewportFloorCoronaDelMar.com
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Reimagine your bedroom sanctuary for under $5,000
with tips from three local experts.
BY SOMER TEJWANI

ore than any other space in the home, the master bedroom should be both a stylish and
welcoming retreat. When it comes time to update a home’s interior decor, however, it’s
often overlooked in lieu of giving guest-facing areas the most dramatic refresh. Since
the master is where most people actually spend the bulk of their time in the home,
there’s no reason why it shouldn’t it be the most dreamy, chic room in your abode.
With these tips from three local tastemakers, discover how you can bring style and ingenuity
to a master bedroom on a budget of $5,000 or less.

STEP ONE: CHOOSE A STYLE

For less than $100, paint is a fantastic, afford-
able and drastically effective way to begin
your makeover, according to interior designer
Barclay Butera. “You are hitting all the

senses, all eye levels of the room
and oftentimes this will appear
to be much more of an over-
haul than it really is,” he says.
“Changing the overall feel of

a bedroom, or any room for
that matter, really can revolve
around color choices.”

Barclay, who opened his flag-
ship showroom in Newport in 1994,
explains that in a recent project, his client
was looking for a light and fresh design with
a subtle “beachy” feel—but one that was
classic and elegant, not kitschy. He found
inspiration in beach glass blues and sand
shades to set the tone, and then layered in
his signature mix of textures via pillows
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with soft stripes and patterns, followed by
sheer window treatments to let the sun into
the room. “Just making the move from dull
gold and olive to fresh sea-blue and white
brightens and changes the entire space,” he
says. “Paint is really the best way to

update on a budget.”

The designer adds that lately
he’s been a fan of very soft,
serene shades like sand,
washy blue and beach glass
green tones, but for a bolder
look, homeowners can opt
for navy and crisp white.

On the opposite end of the
spectrum, Quin Palmer from Bliss
Home & Design and Kim Rodosky of 503
Found suggest neutral hues; Quin recom-
mends classic shades with a soft gray tone,
like Benjamin Moore’s Quiet Moments
1563, while Kim suggests colors in the
white, tan and gold families for a clean and
warm aesthetic.

BEDROOM PHOTO COURTESY OF BARCLAY BUTERA; HEADSHOT BY LORI BRYSTAN




In a recent bedroom revamp, Barclay Butera (pictured on opposite

page) relied on a fresh color scheme to update the space.
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BEDROOM AND LIGHTING PHOTOS BY JERI KOEGEL

Interior designers suggest that lighting—like whimsical chandeliers—and bedding

should be among the top priorities when designing a bedroom.

STEP TWO: DECIDE WHAT TO SPLURGE ON

The three designers tend to agree that you'll likely spend the bulk
of a $5,000 budget on a bed. Barclay recommends splurging on a
good mattress: “You can have all the design bells and whistles in
the world, but nothing will compare with a good night’s sleep,” he
says, adding that he’ll sometimes remove the entire bed frame and
replace it with a clean, upholstered one for a fresh look. “Changing
the statement piece can also drastically affect
the outcome of the makeover so make that
your biggest investment.”

Other large pieces of furniture, like dress-
ers and nightstands, tend to be on the more
expensive side as well, so it’s smart to invest
in quality pieces that will last for years.

Another important aspect of a comfortable
room is appropriate lighting. Chandeliers
can hold a price tag of well over $1,000, but
dramatically change the feeling of a room.
Quin explains that hanging fixtures can add
romance and a focal point to a large space,
but another good option is a nightstand
lamp. The lamps should be in proportion to
the bed, resting anywhere from 3 to 7 inches
below a headboard.

Finally, luxury bedding is also an area that
calls for higher spending during a revamp. Barclay explains that
since the top of the bed is typically the first thing most people notice,
it can set the tone for the whole room. After choosing an overall
style, select bedding in complementary hues that accent both the
colors of the walls and the furniture. When in doubt, investing in a
quality white fabric is the safest route to take.

“Just getting basic white linens is a great way to create a look,”
Quin suggests. “... Then add a couple decorative pillows with a pop
of color and interchange those throughout the years to freshen up
the room.”

BUDGET BREAKERS
A STATEMENT PIECE CAN DEFINE HOW AN ENTIRE ROOM COMES TOGETHER;
HERE ARE FIVE ITEMS THAT ARE WORTH THE SPLURGE.

Ellery Nightstand, $1,023, Thomas & Gray Reverie Santomer 343 dresser, Zinc five-drawer dresser, Table lamp, $835,
at Bliss Home & Design bed, price upon request, at $2,895, at Environment $1,995, at Restoration at 503 Found
(949-566-0380; von Hemert Interiors, Costa Furniture, South Coast Hardware, Fashion (949-943-2351;
blisshomeanddesign.com) Mesa (949-642-2050; Collection (714-557-3100; Island (949-760-9232; 503found.com)
vonhemertinteriors.com) environmentfurniture.com) restorationhardware.com)
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QUIN PALMER AND BEDROOM PHOTOS BY JERI KOEGEL

BUDGET-FRIENDLY BUYS
TIGHTEN UP THE PURSE STRINGS WITHOUT SACRIFICING STYLE BY INCORPORATING ONE

OF THESE CHIC ACCENTS IN YOUR BEDROOM REVAMP.

[N

Seaglass Oxford striped

rug in multiple sizes, from

$240, at Barclay Butera
(949-650-8570;
barclaybutera.com)

STEP THREE: DETERMINE WHERE TO SAVE

After the larger pieces are selected, it’s time to
focus on the small details that bring a room
together. Do-it-yourself projects—even
ones as simple as replacing a lamp-
shade—are perfect for bringing
personal touches to a room and
are almost always cheaper than
purchasing a product off the
shelf, Barclay says. For a recent
home, he took a very plain chan-
delier and encrusted the entire
piece in seashells before adding raffia
shades; the result was an expensive look
with a much more palatable price point.

If you choose not to invest in a new bed, Kim
and Quin suggest updating a headboard by either
painting it—which Kim describes as a small risk
with a big reward—or creating a new one by
using a favorite textile adhered to a wall.

“It’s definitely a different look, but it’s very
cool and something you can do yourself,” Quin
says of the DIY project.

Chic pillows, rugs and art are other possi-
bilities that will make a big splash without dip-
ping into a large portion of the budget. Before
adorning the bedroom with accessories that
span the colors of the rainbow, however, Barclay
suggests creating a simple canvas with matching
end tables and bedside lamps.

“Go crazy mixing patterns, pillows and other
accents within this symmetrical layout and
you will end up with a room with depth and
interest instead of chaos,” he explains. “And

Sheepskin pillow, $99,
at Room & Board,
South Coast Plaza Village
(714-549-5995;
roomandboard.com)

Kaleido Tray, $16,
at Design Within Reach,
South Coast Collection
(714-427-0628;
dwr.com)

whenever you feel you need a jolt of excite-
ment, add an animal print somewhere—/it]
always does the trick.”

Asyou launch into a master bedroom revamp,
remember to keep the pieces you love, ditch
anything that hasn’t felt quite right and allow
yourself to find inspiration at any price point.

“Always give yourself permission to use a

To save money, Quin Palmer (left) says headboards can be reimagined in a simple, do-it-yourself project.

Benjamin Moore Quiet
Moments 1563 paint,
starting at $37, at Crown Ace
Hardware (949-642-1133;
crownace.com)

Boardwalk Percale duvet
cover, from $449,
at Between the Sheets
(949-640-9999;
betweenthesheetsinc.com)

high-low mix. You can find great lamps at a flea
market and paint tired end tables a signature
color you can’t find off the shelf,” Barclay adds.
“... If you focus on the aesthetic aspects of the
room—color, texture, lighting, decor—you can
create a room that feels entirely new and fresh.
Be creative, have fun [and] use what you love no
matter what the price.” nBwv
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Sew Much Fun

Lisa Mayer makes it her mission to spread after-school fun, one stitch at a time.
BY BETH FHANER | PHOTOS BY JODY TIONGCO

replica of the Eiffel Tower that stands at the entrance

to Lisa Mayer’s home-based business is a fitting

welcome sign. Behind the front doors lies a room

inspired by French ateliers, complete with toile de

Jouy fabric, Paris knickknacks, a row of sewing
machines, a cutting table and colorful bolts of fabric. The space
is home to Angel Threads Sewing School, which Lisa started in
1994 after realizing that education systems lack the resources for
teaching children about sewing.

Since being taught the craft by her grandmother at the age of
8, Lisa has used her skills to mentor youth of all ages. The small
class sizes ensure that everyone receives individual attention dur-
ing the two-hour afternoon sessions. Lisa also believes in giving
her students creative freedom, so they’re allowed to work inde-
pendently on projects like pajamas, tote bags and dresses.

Here, Lisa shares how she trains the next generation of sartorial
savants and encourages her students to learn new skills that most
traditional classrooms don’t teach.

Newport Beach Magazine: What
is a typical session like?

Lisa Mayer: My key thing is that | want
the classes to be fun. | want the students
to come here and relax. They work hard
at school, so | want this to be an out-
let for creativity. ... | make popcorn and
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snacks for the kids, and sometimes |
put on a movie such as “Frozen” or “The
Parent Trap” My two dogs like to wander
in, and they get attention from the stu-
dents, too. People around here are very
goal-oriented, and | respect that, but |
want the kids to have fun.

What classes do you offer?

LM: | offer 12 classes per week, every
afternoon, on a year-round basis. | try to
work classes around the kids' schedules.
... | also offer adult classes a couple of
times a week. My school focuses on ...
traditional sewing with patterns; I'm all



about the style and the fabrics. | also offer a
design class on an as-needed basis—it's a pat-
tern-cutting class. A girlfriend of mine who is a
pattern-maker teaches it, and then the pattern
is brought to my class and we sew it.

What are some of your sewing school’s
success stories?

LM: I've had design students who want to
go on to pursue careers in the fashion world. |
encourage them to be realistic and even watch
“Project Runway!" I've had four or five students
go on to Parsons The New School for Design
in New York, and another student who went to
Parsons [Paris] to study. ... | also had a local
student who went on to start her own retail line.

What are the benefits of sewing?

LM: | grew up dyslexic and sewing helped
me a lot. Sewing is very helpful for kids with a
learning problem. You can't skip steps and you
have to slow down when you're sewing.

What are your goals for Angel Threads
Sewing School?

LM: I'd like to add another 20 students. ... I'm
always trying to grow my business, and | plan
to keep doing this until | retire. | love that | can
contribute to the students’ growth in any way.

How has your school impacted the
Newport Beach community?

LM: | think it's been very positive. | always
get lovely feedback from people. | give away
gift certificates to anyone who will ask and
also give to fundraisers. It's a positive thing
when you give back. I'm offering something
that is unique [to the community], and | rou-
tinely hear, “I didn't know there is a sewing
school in Newport nBm

SEPTEMBER | SEPTEMBRE | SEPTEMBER

Lisa Mayer, owner of Angel Threads Sewing School, has taught students for 20 years.
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Style doesn't stop in the closet for homeowners who draw interior
design inspiration straight from the runway.

BY LAUREN MATICH

e

Blackband Home & Design

ith fashion icons like Diane von Furstenberg,
Hermes and Christian Lacroix creating textiles
and accessories for the home, the line is blurring
between interior design and sartorial expression.
Favorite materials, prints and colors that have
long had a place on the hanger are now mirrored
in the textures and styles of drapes, furniture
and decorations.

Whether it’s a treasured statement piece that’s
reflected in small touches throughout a room or
a bold pattern that serves as a focal point, fashion
is becoming a major influence in the home. This
season, take a cue from the closet and outfit your
space with decor that echoes your personal style.

Assembling the Ensemble

Although there isn’t one set formula for how to
begin coordinating a room based on the closet,
there is one goal: having a tasteful space that’s
an expression of the homeowner’s style. To

Stiles Fischer Interior Design

start, home furnishings designer Jonathan Adler
suggests picking a favorite statement accessory
from your wardrobe and drawing inspiration
from the details on that piece. For one design
client, his inspiration for a child’s room was a
collection of Prada handbags with robots appli-
qued on them.

“I had them framed and turned them into art,”
he explains. “They provided the perfect pop of
luxury and irreverence.”

“If a client has serious fashion investments, ...
this can be a great jumping off point,” adds Barclay
Butera, a nationally renowned designer who has a
flagship interiors showroom in Newport. “If you
are madly in love with a quintessential Hermes
scarf, then by all means, let’s use that as the start-
ing point for your design boards.”

After finding your inspiration piece, the rest
of the design can fall into place.

“Start with your color palette, decide what



suggests
picking a
statement
item and
designing
the room
based on
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the piece.




elements you want to correlate with your fash-
ion piece, then mix it up,” Barclay suggests.
“I did a hot apartment at the W residences in
Hollywood, and that was totally inspired by
1960s rock ’n’ roll fashion. There [were] velvets,
animal prints, bold colors and graphic shapes.”
Another strategy to launching the inte-
rior design project is to take a more collective
approach in drawing inspiration from the closet.
Experts suggest thinking about the entire ward-
robe as a whole, looking for recurring colors and
details; these will make up the basic palette for
the room. Then, consider statement accessories—
shoes, handbags and jewelry—for the details that
will become the room’s accent pieces. It can be
especially helpful to designate a specific garment
or small grouping of pieces that highlight the
details you'd like to translate into the room.
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(I WOULD SUGGEST
FOCUSING ON
ONE KEY DESIGN
ELEMENT IN A
GARMENT OR
ACCESSORY
YOU LOVE.Y)Y
—WENDI GOLDMAN

“Keep that piece in front of you, then do a color
board around it,” recommends Balboa Island
resident Wendy Blackband, owner of Blackband
Home & Design.

To compile her boards with coordinating col-
ors, prints and ideas, Wendy draws inspiration

it i -
A P

Barclay used rock 'n’ roll fashion inspirations for a home at the W in Hollywood.

from magazines, photographs and websites. Using
a diverse library of sources will help add dimen-
sion to the room and incorporate some variation
to the initial color palette using textures, patterns
and accent colors.

Make A Statement

While every room—Ilike every outfit—needs its
statement pieces, finding accents with the aes-
thetic and wherewithal to deserve a permanent
place in the home can be a challenge.

Prints from a favorite garment or accessory
are a great jumping off point for drawing atten-
tion to one area of a home.

“T would suggest focusing on one key design
element in a garment or accessory that you
love, ... such as color or pattern or fabric,”
says C. Wonder’s chief product officer Wendi
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C WONDER IMAGE BY JOHN MOUGGENBORG

(€ IF YOUR WARDROBE IS A MIXED BOUQUET
OF FLORALS, AVOID TRADITIONAL HOME
PATTERNS IN FAVOR OF BOTANICAL PRINTS
AND FRESH-CUT FLOWERS FOR

A MODERN LOOK.YY

—WENDY BLACKBAND
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Wendy Blackband suggests featuring florals into the home through botanical prints.

Goldman. “For example, if you were inspired by
the whimsical prints on our ... silk shirts, that
print could easily be translated into really fun
wallpaper [or] pillows.”

Working extensively with the bold statement
colors and patterns that appear in fashion can
be overwhelming, however, so Kim Sankey,
owner of Gatehouse in Costa Mesa, looks to
textiles to seamlessly weave those elements into
home design.

“I would find a really great fabric with lots of
color to soften that [vibrant] green, purple, or
orange,” she says, explaining that mixing brights
with neutrals helps introduce simpler themes
that can be used to tie multiple rooms together.
“It becomes so much softer, easier on the eyes
and livable”

While exploring different hues used in runway

shows and haute couture pieces can add depth
to a home and reflect personal style preferences,
Barclay also warns of taking it to an extreme.
“You have to be careful not to oversaturate with
a theme because it can get too kitschy,” he says.
“Start with your color palette, decide what ele-
ments you want to correlate with the fashion
piece, then mix it up. Use pillows and rugs that
coordinate, toss in a chic animal print, and you
won’t appear too matchy.”

The Next Dimension
Beyond embracing color and statement pieces,
some designers suggest approaching fashion-
inspired interior design by exploring the use of
texture in the home.

“I think the first thing that people would
assume youwd want to implement would be

WORKING WONDERS
Although department stores have long
mingled apparel and housewares in a
single space, specialty brand stores also
have much to offer shoppers hoping to
find furniture and home accessories cre-
ated with the same flair as the treasures
in their wardrobes.

C. Wonder at Fashion Island is one local
store that provides customers with selec-
tions that appeal to sartorial and domes-
tic sensibilities. “Both categories will often
share similar motifs, patterns and/or color
palettes;’ says Wendi Goldman, chief prod-
uct officer for C. Wonder. ‘A fun example is
our colorful zodiac print, which we are using
in everything from jewelry to pajamas to zip-
top clutches ... to coasters and candles’

Other Fashion Island and South Coast
Plaza boutiques also sell both types of mer-
chandise: Check out Trina Turk for a selec-
tion of vintage furniture and pillows, or visit
Anthropologie for eclectic pieces. Whether
hunting for an inspiration piece or just the
right finishing touch, boutique brands are
buzzing with possibilities.

color, and that may not be the case,” says Nathan
Fischer, of Orange County-based Stiles Fischer
Interior Design.

Nathan suggests instead taking a bigger pic-
ture look at a garment and incorporating the
textural elements of its style. A staple leather
jacket, for example, can have layers of intri-
cate features that go far beyond just the type of
material used.

“What are the details of that piece?” Nathan
asks. “The leather jacket for example—is it
stitched together in a way that’s unique where we
can replicate that stitching on an ottoman?”

Examining the elements that may seem like
minutiae—such as buttons, zippers, embroi-
dery and beading—can also offer unexpected
inspiration for incorporating different tex-
tures like wood, glass and metal into a room.
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(£ THOSE WHO LOVE
BOLD, BRIGHT
COLORS CAN MAKE
A SPLASH IN SMALL
SPACES THAT PACK
A PUNCH, LIKE A
PAINTED LAUNDRY
ROOM DOOR. ¥}

—NATHAN FISCHER

Ohara Davies-Gaetano, owner of Bliss Design
Firm, explains that the contrasting surfaces are
needed to make the other colors come to life
even more. “It’s really the same process as put-
ting together an outfit,” she says. “It’s just layer-
ing and complementing.”

Thankfully, getting that dimensional boost
is simple with fun textures now on the radar in
home design, which can be used as accents on
accessories or small furnishings.

“I utilize a lot of dyed hair-on-hide—that’s
cowhide that’s dyed a color,” Ohara says, explain-
ing that it mimics the leathers and hides that take
over the fashion world every fall. “It’s not some-
thing you want to use a ton of, but as an accent it
creates a lot of depth and interest.”

Texture might have previously been limited to
the objects in the room, but extending it to the
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walls is a convenience that has recently become
more available to designers. Traditional toile and
floral-print wallpapers are no longer the only
options, as modern styles and sensibilities breathe
new life into the outdated interior design trend.
Natural grass cloth wallpapers speak to the
earthy vibes of bohemian wardrobes, while
embossed, metallic papers give extra dimension
to a glamorous vision. A warm den or bedroom
can be made cozier with papers that are accented
with velvet, a common textile in the fashion
industry. And, with more peel-and-stick options
flooding the market, dealing with the perma-
nence of paper is a concern of the past.
Although wallpaper holds a lot of real estate
in a room, it’s only one small piece of the puzzle.
Texture and color need to come together and con-
tribute to a home that matches the personality of

Clockwise from
top left: A bold
wall color by
Stiles Fischer
Interior Design;
textiles from
Gatehouse;
neutral colors,
prints and
textures in a
room designed
by Ohara Davies-
Gaetano of Bliss
Design Firm

its family—and for that reason, the pieces that
go into a space have to endure a critical eye and
transcend passing fads.

Just like in fashion, trends in interior design
come and go. But while it’s easy to recycle an out-
dated shirt, it’s a bigger undertaking to refresh a
room on a whim. Incorporating a mix of neutrals,
accent colors, prints and textures in a room—ijust
as you would a wardrobe—helps a space become
well rounded and achieve longevity.

And while many designers are quick to point
out that outfitting a room is expectedly similar
to outfitting a person, an important message lies
in the difference: Home design is not about the
outfit of the day, it’s about an experience.

“This is where you start your day and end your
day,” Kim explains. “This is your home. It should
make you feel good.” nem
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Liquid technology dress with
hood, $1,062, by Thimister; rose
gold Nova shoes, $2,000, by
Zaha Hadid for United Nude;
both at Anastasia, Laguna Beach
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Pretty trees Damila
sweater, $195,
burgundy skirt,

$175, black leather
bag, $348, by

|

£

“a

Ted

chain with dia-
mond clasp, $1,100,
tassel enhancer with

Baker, all at Jeanni
Champagpne; sterling
silver

black sapphires,
$1,195, silver cuff,
$1,195, by John

-, 1‘
l 1

Hardy, silver ring with
amethyst, $1,260,

all at Swiss Watch

Gallery and Fine

Jewelry, Laguna Hills




Cerulean long-
sleeve leather dress
with embroidered
glass, plastic and
metal spheres,
$6,800, at Gucci,
South Coast Plaza

e
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Navy military coat with gold
buttons, $3,245, black
pants, $875, black leather
boots, $1,230, b




Green suede dr "‘gs, $2,060, black
leather platform booties, $840, both
at Barbara E_’:ﬁli, South Coast Plaza
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Black metallic
pleated dress,
$2,790, at Salvatore
Ferragamo, South
Coast Plaza



Embroidered long-
sleeve dress with
leather flower collar,
$12,000, brown
calf hair ankle-strap
pump, $945, both
at Valentino, South
Coast Plaza

MODEL: CHARLBI
AT NEXT MODEL
MANAGEMENT;
HAIR AND MAKEUP:
HARPER FOR
EXCLUSIVE ARTIST
USING NARS
COSMETICS AND
LEONOR GREYL
HAIR PRODUCTS;
DIGITAL TECH:
JOHN TEICHERT;
FASHION
ASSISTANT:
DARIAN ROBERGE
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Stingray Sushi offers a chic ambience for a dinner date.

cottsdale is a place either lost in or ahead

of its time. Contemporary art galleries now

neighbor showrooms that thrive on sales
of cowboy statues. Restaurants up on the lat-
est culinary trends sit across from quirky shops
that specialize in kitty and angel merchandise.
And the landscape is dotted with luxury resorts
flanked by looming cactuses.

Long considered a vacation spot for those
seeking a tranquil desert escape, the city’s repu-
tation is shifting thanks to an influx of stylish
young jet-setters who favor late night cocktails
over early bird specials. Yin and yang somehow
find harmony in Scottsdale, which may be why
it’s become a coveted destination for couples—
young and old—looking for romance, adven-
ture, relaxation and everything in between.

Day Dates
While many couples seek solace from the heat by
staying indoors at the famous resorts and spas—
Scottsdale boasts one of the highest numbers of
AAA Five Diamond hotels and resorts in the coun-
try—there’s an impressive amount to see and do in
the city that averages 314 sunny days per year.
Some of the most alluring experiences for
romance-seekers lie in the arts scene. Scottsdale
and the arts have been linked since the Great
Depression, which brought an inflow of artists
and architects who found inspiration in the des-
ert scenery. While much of the artistic landscape
still reflects Scottsdale’s reputation of being “the

West’s most Western town,” a number of con-
temporary galleries are creating a city aesthetic
more appealing to a new generation of travelers.
Public art permeates the city, making for whim-
sical walks while admiring sculptures like Robert
Indiana’s Love and Donald Lipski’s Doors, which
gives observers the sensation of standing inside
a giant kaleidoscope. The Scottsdale Museum of
Contemporary Art is another one of the area’s
pioneering institutions, offering an uncommon
date choice with immersive exhibitions and the
famous Knight Rise “skyspace” by James Turrell.

Additionally, art and architecture enthusiasts
can make the trek for a date at Taliesin West,
the winter home and architectural campus of
one of Scottsdale’s most renowned residents,
Frank Lloyd Wright. At the base of the McDowell
Mountains, the attraction is open for tours and
provides a stunning view of the Sonoran Desert
accompanied by the romantic stories of the
architect and the artistic creation that occurred
on the campus—enhanced even further in the
evening tours when the buildings are softly lit
against the backdrop of the sunset.

Beyond art attractions, Scottsdale’s natural
landscape has always enchanted visitors. Sunrise
hot air balloon expeditions give a unique per-
spective on Arizona’s untamed expanse for
adventurous couples—Hot Air Expeditions will
even welcome you back to earth with a gourmet
meal and flutes of Champagne. But for an in-
depth look at desert flora, wander the grounds
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of Phoenix’s Desert Botanical Garden just out-
side of Scottsdale. The scenic trails surrounded
by colorful flowers and cactuses are a unique set-
ting for a rendezvous, and the on-site restaurant,
Gertrude’s, is an elegant location to grab a bite
and a glass of wine after exploring the grounds.

Table for Two

The recent influx of the young and trendy has
also transformed Scottsdale’s culinary scene.
While classic, romantic dining experiences still
exist in large numbers, a new generation of eat-
eries challenges the old-guard steakhouses with
fare that’s unexpected in the desert—farm-fresh
produce and high-quality seafood. Arizona wine
is also having a moment, and many of Scottsdale’s
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restaurants have begun to adjust their wine lists to
display local pride.

A testament to the epicurean renaissance can be
found at FnB. Opened in 2009, the old town res-
taurant has become a local favorite with a simple
menu that changes seasonally. The casual space
feels like something you might find in Portland,
Ore., with dishes that let ingredients speak for
themselves—Xkale falafel, fried cauliflower, chicken
meatballs and kalua pork are just a few of chef
Charleen Badman’s creations. With a small indoor
dining room and an intimate patio that’s illumi-
nated with string lights at night, FnB was made for
a laid-back lunch date or a charming stop before
a night on the town. Couples can also peek into
the connected Bodega Market, a fresh take on the

local corner store, for local wine or other food
products to take a piece of their trip home.

Diehard sushi fans who can’t wait until they
get back to California to share a roll may opt for
dinner at Stingray Sushi. The restaurant, which
boasts contemporary decor and plenty of tables
for two, features Japanese sushi with Latin influ-
ences, as well as a creative cocktail menu.

For a more classic romantic setting, many
couples dine at Virtu Honest Craft, a 30-seat
restaurant tucked inside the boutique Bespoke
Inn (which also features an artisan bicycle shop).
Only about a year old, Virti’s Mediterranean-
influenced menu, understated decor and well-
stocked bar have earned it accolades, including
being named one of 2013’s best new restaurants
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DESERT BOTANICAL GARDEN AND ART WALK PHOTOS COURTESY

OF SCOTTSDALE CONVENTION & VISITORS BUREAU

Clockwise

from left: hot

air ballooning
over Scottsdale;
Taliesin West,
the personal
winter home,
studio and
architectural
campus of Frank
Lloyd Wright;
Scottsdale’s

city art walk;
cactus gallery at
Desert Botanical
Garden; bone
marrow dish at
Virtu restaurant;
Love sculpture at
Scottsdale Civic
Center Mall

in America by Esquire. The older crowd will find
satisfaction in expertly prepared dishes like the
grilled asparagus prepared with candied bacon
and a duck egg, and pan-seared branzino with
crispy leeks; meanwhile, the younger set revels in
serious cocktails prepared by dapper bartenders
that are also well-versed in the art of conversation.

There are also dinner options, however, for
those who want a completely nontraditional date.
Every Saturday from 6:30-10:30 p.m., the Food
Truck Caravan takes over a parking lot on Fifth
Avenue and Goldwater Boulevard with a diverse
lineup of mobile vendors. Organizer Lori Baker
and her team set up both communal and pri-
vate tables, as well as a Moroccan-themed tent
that can be rented out for special evenings with
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Why? Because you may find out you don’'t need surgery atter all.

0 YOU need spine surgery? It can

depend on the doctor you see. If
you've been told you need spine surgery,
the smartest move for you is to get a 2nd
opinion 1st. Why bother? Because a 2nd
opinion may reveal that you don’t need
spinesurgeryatall. Ourpractice specializes
in minimally invasive spine surgery that
shortens the incision, lessens pain and
speeds return to activity. We receive
complex spine problems from across the
nation. With an office in Newport Beach,
consider us a convenient new option for
your back or neck problem in 2014.

JOHN REGAN, MD

PHYSICIAN PROFILE

Dr. Regan has an international reputation as an
author of spine research, and is widely regarded
as the pioneerin minimally invasive spine surgery
including video-assisted surgery of the thoracic
spine. Dr. Regan was one of the first four spine
surgeons during the creation of the Texas Back
Institute, which was the first and largest spine
specialty clinic in the United States. Dr. Regan
was then selected by Cedars-Sinai Medical
Center to become Director of the new Cedars-
Sinai Institute for Spinal Disorders. In 2005, Dr.
Regan left Cedars-Sinai to create a busy private
practice in Beverly Hills, CA. Dr. Regan completed
fellowships in spine trauma at the prestigious
A.O. International Hospital in Switzerland and at
Johns Hopkins University Hospital in Baltimore.

'
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BOARD- CERTIFIED ORTHOPEDIC SURGEON FELLOWSHIP- TRAINED SPINE SURGEON
SPECIALIZING IN MINIMALLY INVASIVE SPINE SURGERY & MINI-SCOLIOSIS SURGERY

The Home Remedy Book
for back &neck pain

BYSpineGrou

BEVERLY HILLS OFFICE:

HAVE BACK OR NECK PAIN? Go to
SpineGroupBeverlyHills.com torequest
our free 36-page Home Remedy Book
that explains what symptoms mean,
when to see a doctor and how special
stretches can relieve back & neck pain.

NEWPORT BEACH OFFICE:

* 8929 Wilshire Blvd., Suite 302, Beverly Hills, CA 90211

3501 Jamboree Road Newport Beach, CA 92660

JOHN REGAN, MD

Board-certified orthopedic surgeon
Fellowship-trained in spine
GEORGE CYRIL, MD

Physical Medicine & Rehabilitation
Fellowship-trained inspine

Appointments & 2nd opinions: 310.385.8010

SpineGroupBeverlyHills.com
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THE VIEW:

THE ONL

OVERLOO

CONVENIENTLY LOCATED IN CORONA DEL MAR ® COMPASSIONATE,
EXPERIENCED ASSOCIATES ® ASSISTED LIVING & JOURNEYS MEMORY
CARE ® SOCIAL, EDUCATIONAL, AND FITNESS PROGRAMS
QUALITY, AWARD-WINNING CARE ® HEALTHY GOURMET DINING
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-
s
T ]

PHD10.NET

CrowN COVE SENIOR LIvING
3901 E. Coast Highway, Corona del Mar, CA 92625

949.760.2800 WWW.CIOWNCOVESENIOL.Com

WE’VE GOT

YOU COVERED

For Advertising Opportunities
Call 949-715-4100

NEWPORT BEACH

Independent

1 bottle (4 week supply) $79
Buy 2 get 1 Free! (12 week supply) $158

. \‘ 2 bottles
: (8 week supply) $109
£ Buy 3 get 1 Free!
(16 week supply) $163.50 §

Buy 5 get 2 Frees!
(28 week supply) $272.50

PUBLISHED BY FIREBRAND MEDIA LLC.
A BOUTIQUE PUBLISHER OF PREMIUM TARGETED
MAGAZINES, GUIDES, NEWSPAPERS AND WEBSITES,
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Couples
can enjoy
late night
drinks at
Hula's
Modern
Tiki in
nearby
Phoenix.

significant others or a few friends. The caravan is
a lively scene with live music and a friendly foodie
crowd. It’s also an ideal stop before exploring the
area’s nightlife, considering the caravan’s Ate on
5th program gives food truck diners a discount
card for select businesses near the event.

When Night Falls

After dinner, Scottsdale takes on an entirely differ-
ent personality as temperatures cool. The streets
come to life with locals and tourists, especially on
the weekends, starting with Scottsdale ArtWalk.
The city’s art walk is credited as being the nation’s
oldest, and takes place every Thursday from 7-9
p.m. The 100-plus art galleries that make their
homes downtown are easily navigated on foot
or via the free trolley, and the Scottsdale Gallery
Association organizes special events throughout
the year that bring live entertainment, like the
40th Anniversary ArtWalk taking place Oct. 23.

Fortunately for night owls, the city stays up
late. Couples might prefer a watering hole with
less flashing lights: Hula’s Modern Tiki in nearby
Phoenix is a sleek, dimly lit bar with the exotic
cocktails that give the place its tiki bar catego-
rization, but without the expected garish decor.
Alternatively, AZ88 is a larger, contemporary spot
that’s been praised for its food as well as a bar that
provides just enough cool factor for those looking
to see and be seen.

For mornings after an evening out, rise early
and catch a Sonoran sunrise—or, sleep in and
forget the alarm altogether. The changing look
and reputation of Scottsdale may have increased
the amount and diversity of things to do, but the
romance of the desert and the freedom to make of
it what you wish remains blissfully unchanged. nem



JEFF ZARUBA

A COUPLE’S RETREAT
Among the myriad hotels and resorts in
Scottsdale, the Omni Scottsdale Resort
& Spa at Montelucia is a top choice for
a romantic vacation.

The resort has hosted President
Barack Obama in its extremely private
Andalusian Presidential Suite, which
features its own pool, high walls and
spacious patio—but even nonpresiden-
tial types can enjoy accommodations
with balconies and soaking tubs. The
property’s Old World Spanish archi-
tecture and breathtaking views of
Camelback Mountain set the tone for
memorable weddings, honeymoons or
simple weekend getaways.

It's easy to see why some couples
never leave the resort during their
stay in Scottsdale. The three pools,
each with its own distinct atmosphere,
various award-winning culinary venues
and inviting Joya Spa are undeniably
enticing features that are only elevated
with couples-centric programming like
wine education classes and the new
Puerta Privada (Spanish for “private
door”) wellness and dining experience.

Now taking place Fridays and
Saturdays, Puerta Privada is the des-
ert's best-kept secret for couples. After
a soft knock at the Joya Spa door, the
evening begins as a butler leads guests
to their own private couple'’s spa suite,
where they unwind before a 60-min-
ute spa treatment followed by dinner
prepared by a resort chef. Couples are
also treated to a private stargazing ses-
sion, music from a live acoustic guitar
player and time to relax near the spa’s
pool. Puerta Privada is limited to three
couples per night. (480-627-3200;
montelucia.com)

Free Parent Support Group
e Monday nights from 5:30-7:00pm

e free to any parent of a teen that
may be struggling

 group has been ongoing for over 4 years
e parent organized and parent lead

e connect with parents in similar situations
® bring your questions

4-week Parent Workshop
e start at any time
e for parent and their teen

e mental health and substance abuse
assessment

e identify and treat systematic issues

e |earn to set limits and boundaries
e family and individual therapy weekly

o referral to appropriate level of treatment
if necessary

® collaboration withJ)rimarytherapist or
school if requeste

o free drug testing

485 E 17th St., Suite 200
Costa Mesa, CA 92627

NEWPORT ACADEMY

MENTAL HEALTH | EATING DISORDERS ‘ SUBSTANCE ABUSE

www.newportacademy.com

877.628.3367

* kK Kk * %k Kk

SAVE THE DATE!

IT’S A SUPPER CLUB SHOW AT ISLAND HOTEL
NEWPORT BEACH, PRESENTING THE MUSIC OF

THE 1930’S THROUGH THE EARLY 1950’S.

Big Cocktails * Speakeasy & Cigar Lounge
¢ Reception * Complimentary Champagne
o White-Glove Dinner Service
¢ Fabulous Silent & Live Auction ltems
¢ Entertainment ¢ Dancing

SATURDAY, NOVEMBER 1, 2014

For more information, please contact

Leslie Anne Mogul, lamogul@lagunaplayhouse.com

949-497-2787 ext 217.

The Laguna PIayhousep’.(
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NEWPORT’S HABITAT

NEWPORT RIDGE

The quiet community is a scenic sanctuary for young families.

BY PETER A. BALASKAS | PHOTOS BY JODY TIONGCO
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uring the early 1900s, California Pacific Homes created
Dthe gated community of Newport Ridge, a series of flat
development lots featuring French cottage architecture
that reflects the cosmopolitan names of the neighborhood streets—
Calais, Auvergne and Versailles, among others.
But it’s the proximity to State Route 73, Newport Coast Shopping
Center, Fashion Island and other key attractions that make
Newport Ridge a must for young couples. Kylie McCollough, a

real estate agent with Surterre Properties who has sold houses in
the area since 2007, has nothing but full praises about what the
neighborhood offers.

“The Newport Coast Community Center is huge,” she says of
the nearby recreation center. “They do music, sports [and] adult
[education] classes; they have dog training and skateboarding.
You can do parties there and, literally, it’s less than a mile walking.
It’s just a great, safe community.”
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The French cottage design of the St. Michel sub-
division was a perfect fit for Benn and Andrea
McCallister. The couple not only wanted a large
house that was located in a safe neighborhood, but
both were seeking a style that combined the ele-
gance of Paris—where they honeymooned—with
the casual flavor of Pasadena, Andrea’s hometown.

“When we found this street, it was like, ‘This
was meant to be, because this was our first house
we purchased together,” Andrea says. “So it just
seemed serendipitous. And then we wanted to
bring in that [French] style because we felt it’s
really conducive to families.”

RENCH COUNT

994 . p

Over the last two years, the couple enhanced
the French ambience of their home with small
cosmetic renovations, which included removing
all of the built-in cabinetry from the living room
and master bedroom; repainting all the walls to a
fresh, clean white; and adding Carrara marble to
the kitchen island and counters. The revamped
master bathroom contains a new Calacatta mar-
ble floor, a basket weave mosaic on the shower
wall and crystal knobs on the cabinets that match
the sparkling chandelier in the downstairs foyer.

Mirrors adorning the downstairs dining
room and the upstairs hallway and bedrooms

RY COTTAGE

incorporate a subtle touch of class and refine-
ment to the home. Benn’s love and passion for
golf is exemplified with his downstairs study,
which features a variety of golf memorabilia,
including plaques and framed prints. And
Andrea adds her own aesthetic by decorating the
rooms with roses from her backyard garden.

“My mom and my grandfather were all very
into roses and so I think I got my gardening bug
from them,” she explains. “Having that ability to
be able to cut things from your yard and use them
inside and enjoy the beauty of what you've planted
... it’s fun for the kids to see.”
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FAMILY FACTS:
David, Kylie, Max
(4) and Cam (1)
McCollough,

and MacGyver

(golden retriever)
DAY JOB: David is a
yacht designer and
CEO of McCollough
Yachts; Kylie is a
broker associate for
Surterre Properties.
SPACE: 1,900
square feet, three
bedrooms, 2.5 baths
HOUSE TIMELINE:
Built in 1994, rented
in 2010
FABULOUS
FEATURE: The
circular, open floor
plan includes a high,
cathedral-sized ceil-
ing, revealing both
ground and second
levels when entering
the house.

BROTHER
ISA
SUPERHERO

EAST COAST CLASSIC

The St. Michel neighborhood was also an ideal
place for David and Kylie McCollough to raise
their two children. The East Coast architectural
style and close proximity to the elementary schools
are perfect for the family, especially since there
were no renovations that needed to be made to the
three-bedroom rental home when they moved in.

“It has beautiful curb appeal, [especially] the
details [on the] outside,” she says. “I think when
you pull up, it’s a perfect ... family home.”

The first thing that guests see when entering
the house is the high ceiling, which not only
combines the living and dining rooms but also
opens up the second level to the downstairs foyer.

88 OCINSITE.COM

In the kitchen, the travertine floors and honey-
colored cabinetry blend perfectly with white
Berber carpets in the connecting family room,
lending a cohesive feel to the space.

Each of the bedrooms matches the personality
of its inhabitant. Four-year-old Max, a budding
sailor, rests his head each night in a boat-shaped
bed, surrounded by nautical flags and post-
ers. Meanwhile, 1-year-old Cam’s room features
a surfer theme with posters of boards as well
as sea turtle models on the walls. For the mas-
ter bedroom, David and Kyle chose to combine
comfort—courtesy of a high ceiling for more
space—and business, as it also serves as a mini

office with its C-shaped desk right next to the bed.

The McColloughs say, without a doubt, that
Newport Ridge is be where they’ll purchase their
own home when the time comes. It’s the area’s
amenities—especially the spacious parks that are
perfectly suited for Max, Cam and their dog—
coupled with a strong sense of camaraderie that
serve as the primary draw for the family.

“[Nothing] compares to the community that
you have in Newport Ridge,” Kylie explains.
“When you see your friends at coffee in the morn-
ing, everyone knows you by your dog’s name
because you go to the park in the afternoon. I can’t
imagine living anywhere else.”



CONTEMPO

Most of the houses in the Montserrat community
of Newport Ridge are slightly larger than those in
St. Michel. This difference in size was perfect for
the Nightingales as they moved from New York
and settled into a spacious five-bedroom con-
temporary estate, which is framed by two stone
pillars topped with flourishing ivy. The one thing
that impressed Alison the most is the expansive
living room; the high ceilings reach to the second
level, adding comfort and improved acoustics for
when Charlie is playing the master piano.

“We like the open living space of this,” Alison
says. “We found that for young families, espe-
cially, the new construction kind of makes sense.”

RARY CHA

Throughout the whole ground level, each
space connects to another in unusual ways. For
example, the dual fireplace heats the living room
on one side and the family/entertainment room
on the other. Just next to the family room is a
chef’s dream come true: a full-service kitchen
that includes a gas range, a wine fridge and two
spacious ovens. Four of the five bedrooms are
located upstairs; two belong to the children, con-
nected by a shared Jack and Jill bathroom. The
spare bedroom is a multipurpose office for the
couple’s legal work and Alison’s jewelry crafting.

In terms of future renovation plans, the
Nightingales plan to transform the left side of

FAMILY FACTS:
Charlie and Alison
Nightingale, their
two children, and
Stormtrooper and
Darth Vader (fish)
DAY JOB: Charlie
and Alison are both
attorneys; Alison
also makes and
sells jewelry.

. SPACE: 2,695
square feet, five bed-

., rooms, three baths
HOUSE TIMELINE:
Built in 1994, pur-
chased in 2011
FABULOUS
FEATURE: The
downstairs guest
bedroom and full
bath was another

major draw for the
Nightingales, as they
often have overnight

guests from New York.

RM

the property, which is connected to the back-
yard/covered outer dining area. Toward the
front of the space there will be a mini basketball
court for the kids, while the back will feature
a flourishing garden of trees bearing lemons,
limes and tangelos.

As much as they love the space, it’s the nur-
turing atmosphere of Newport Ridge that’s been
most beneficial for the Nightingales—especially
the children.

“Newport Ridge is very family-oriented and
I think that the neighbors that [our] kids grow
up with will be lifelong friends,” she says. “That
kind of longevity was very attractive to us.” NBM
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REAL ESTATE

Showcase

TAKE A TOUR THROUGH SOME OF
NEWPORT'S MOST MAGNIFICENT HOMES

With close proximity to the sand and sweeping ocean views, Newport
Beach offers some of the best homes in Orange County. On the fol-
lowing pages, we bring you a special section that highlights a hand-
ful of the nicest neighborhoods and most spectacular homes on the
market today. All of the properties are represented by Orange County’s
top Realtors and real estate agents dedicated to sharing their extensive
knowledge and providing exemplary customer service.

Pictured on this page:
Address: 56 Royal Saint George Rd., Newport Beach
Offering price: $6,250,000
Agents: Kimberlee Drake, HOM Sotheby’s International Realty
Mobile: 949-500-7108 | Telephone: 949-554-2042
kdrake@homgroup.com

90 OCINSITE.COM



‘ Sm ith G FO u p www.smithgrouprealestate.com

OFFERED AT: $6,300,000

Stunning Balboa Island bay front residence is filled with exquisite island charm & personality throughout. Situated on a prime south-facing lot, this
home offers direct and unobstructed views across the bay to the Newport Pavilion. Front patio and second-level terrace offer the perfect sun-kissed
settings for ultimate relaxation as you enjoy unparalleled water views and ocean breezes at one of Balboa Island’s most coveted settings.

29 GLENEAGLES, NEWPORT BEACH

OFFERED AT: $4,399,000

This grand estate is situated on an oversized lot at the end of a quiet cul-de-sac in One Ford Road. The elegant residence radiates sophistication and
luxury as it offer over 5,400 square feet of premier amenities throughout. A secluded guest casita is located off the main house, and offers a separate
entry for ultimate privacy.

#1 Team in Orange County for Coldwell Banker Since 2009. | Who You Work With Matters™

Tim Smith
949-717-4711

CA DRE # 01346878
tim@timsmithgroup.com

Coldwell Banker Previews International \ g ég 2

www.smithgrouprealestate.com R

Who You Work With Matters™ UL ‘ SmithGroup

©2014 Coldwell Banker Real Estate LLC. Coldwell Banker®, Previews®, and Coldwell Banker Previews International® are registered trademarks licensed to Coldwell Banker Real Estate LLC. An Equal Opportunity Company. Equal Housing Opportunity.
Owned And Operated By NRT LLC. Broker does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of property provided by seller or obtained from public records or other sources, and the buyer
is advised to independently verify the accuracy of that information through personal inspection and with appropriate professionals.




COLDWELL BANKER

PREVIEWS

INTERNATIONAL

/~ $15,000,000

A Re‘%?esented by
: ; MR - _Tim Smith
ColdwellBankerPreviews.com (049) 717-4711

AFRICA - NORTH AMERICA : CENTRAL AMERICA - SOUTH AMERICA - ASIA - AUSTRALIA - CARIBBEAN - EUROPE - MIDDLE EAST




Laguna Niguel, CA

Newport Beach, CA ; <
B 2l ; 4 bedrooms, 3 full/2 half baths
' $5,299,000

©2014 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Each Coldwell Banker Residential Brokerage office is owned by a subsidiary of NRT LLC. Coldwell Banker® and COLDWELL
the Coldwell Banker Logo, Coldwell Banker Previews International® and the Coldwell Banker Previews International Logo, are registered service marks owned by Coldwell Banker Real Estate LLC. Broker does not guarantee the accuracy of square footage, lot size or other information BANKER &
concering the condition or features of property provided by seller or obtained from public records or other sources, and the buyer is advised to independently verify the accuracy of that information through personal inspection and with appropriate professionals.
RESIDENTIAL BROKERAGE

1. Data based on closed and recorded transaction sides of homes sold for $1 million or more as reported by the U.S. Coldwell Banker® franchise system for the calendar year 2013, USDS$. Total volume calculated by multiplying the number of sides (buyer and/or seller) by sales price.
2. Data based on closed and recorded transaction sides of homes for Coldwell Banker Residential Brokerage (NRT). 3. Data based on closed and recorded transaction sides of all homes sold as reported by the U.S. Coldwell Banker® franchise system for the calendar year 2013, USDS.



VILLAREALESTATE.COM

748 Harbor Island | New Listing 1806 East Balboa | New Listing 423 Belvue Lane | New Listing
NEWPORT BEACH | $4,950,000 NEWPORT BEACH | $4,795,000 NEWPORT BEACH | $3,075,000

.. — F : f = = =B A
2134 Miramar Drive 2120 Seville Avenue 1905 East Bay Avenue | For Lease
NEWPORT BEACH | $2,595,000 NEWPORT BEACH | $2,495,000 NEWPORT BEACH | $23,500/month

KIM BIBB
714 396 0185
kbibb@villarealestate.com
kim-bibb.com




VILLAREALESTATE.COM

2471 Riviera Drive 721 Saint James Road

IRVINE COVE, LAGUNA BEACH | $36,000,000 | 2471riviera.com NEWPORT BEACH | $7,995,000 | 721saintjames.com

5 bedroom | 6 bathroom | 4,976 approx. sq. ft. residence size 5 bedroom | 7 bathroom | 8,159 approx. sq. ft. residence size
123’ ocean frontage 22,000 approx. sq. ft. lot size

1821 Galatea Terrace 73 Linda Isle

CORONA DEL MAR | $7,495,000 | 1821galateaterrace.com NEWPORT BEACH | $5,495,000 | 73-lindaisle.com

4 bedroom | 5 bathroom | 4,300 approx. sq. ft. residence size 5 bedroom | 5 bathroom | 4,503 approx. sq. ft. residence size
13" of view frontage Private pier and slip

STEVE HIGH

949 874 4724
shigh@wvillarealestate.com
highcorkett.com

EVAN CORKETT

949 285 1055
ecorkett@villarealestate.com
highcorkett.com




New Custorm Home | Newport Heights

i«!!uiovl i‘

i Il liﬂ

Brand new construction built in 2014! Uiterly unique and exofically inspired location in desirable Newport Heights on prime corner lot.
Outstanding detail, quality materials and energy efficiency, designed for modern living and entertaining. Stunning new cusfom home with 5 bedrooms,
5.5 baths, 4,673 square feet, den, mud room, butler’s pantry, laundry room, Dutch front door, two fireplaces, built in closet organizers, two zone HVAC
with electronic air purifying system, Smart Home Cad 6 wiring, large media room with state of the art surround sound and oversized three car garage.

This home features Calcutta marble counter fops, wide plank hardwood flooring throughout, custom doors, recessed lighting, casement windows,
oversized base boards, 10 foot high ceilings and custom paint. The amazing floor plan offers a downstairs office/bedroom with bathroom, dining room
with modern corner frameless view window, family room with Sierra Pacific bi-fold patio doors and marble accented fireplace, upstairs is four bedrooms.

Embracing the California indoor-outdoor lifestyle, the family room transitions seamlessly through bi-folding doors to a private grassy side yard with BBQ,
patio and smooth stucco fencing. Stafe of the art Conirol 4 home aufomation system for video, music, lighting control, home theater, security, and Nest
climate regulator.

The perfect family home with balanced warmth and refinement close fo award winning Elementary, Jr. High and High schools. This absolutely beautiful
home is sfaged and ready to move into now.

& Manuel Berndal
BROKER | BERNAL CAPITAL GROUP
7 949-690-2418 c | 949-606-8489 f | mbernal@bernalcapitalgroup.com | CABRE #00468198
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LET US HELP YOU FIND YOUR HOME IN PARADISE!
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333 AMETHYST AVENUE, BALBOA ISLAND 312 COLLINS AVENUE, BALBOA ISLAND
BEAUTIFUL CUSTOM HOME ON OVERSIZED LOT BRAND NEW CUSTOM HOME WITH BAY VIEWS .

6 BEDROOMS, 4.5 BATHS, CLOSE TO BAY! OFFERED AT $3,249,000
OFFERED AT: $3,795,000 CALL RYAN GUNDERSON FOR DETAILS: 949.873.3841 B
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314 ONYX AVENUE, BALBOA ISLAND
HUGE 6 BEDROOM DUPLEX NEAR BAY
REDUCED! $1,895;660- $1,795,000

204 COLLINS AVENUE, BALBOA ISLAND
CHARMING 5 BEDROOM ISLAND DUPLEX
OFFERED AT: $1,725,000

ST S L Scag

ABRAMS COASTAL PROPERTIES

DON ABRAMS N

#1 SELLING BROKER IN NEWPORT BEACH 315 Marine Avenue, Balboa Island, CA 92662 R
2012 NEWPORT BEACH REALTOR OF THE YEAR www.abramscoastalproperties.com N
don®@abramscoastal.com 049 675.4822 b
714.325.9055 N
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= CANADAY GROUP

ORANGE COUNTY LUXURY HOME SPECIALISTS

30731 Paseo Elegancia | San Juan Capistrano | $4,988,000

Lee Ann Canaday Canaday Group o
949.249.2424 www.CanadayGroup.com \'\‘i\‘\\ /’///
LeeAnn@CanadayGroup.com  Huntington Beach | Laguna Beach | Newport Beach \:’
Watch our RE/MAX Fine Homes TV Show on KDOC-TV Los Angeles. Every Saturday at 8:30AM (PST). RE/MA_X

Check your local listings, airing in Orange & Los Angeles County. Fine Homes



LAGUNA BEACH
2099 OCEAN WAY | $13,700,000

Perched on a promontory over the ocean, this iconic Laguna Beach estate offers a rare opportunity to experience the ultimate Southern California
lifestyle. A landmark residence, this stunning three-level home was meticulously rebuilt with extraordinary attention to detail, superior construction and
contemporary conveniences. It neighbors Ruby Street Park and boasts unobstructed views from virtually every room. The sands of Woods Cove are
below, accessed by a private staircase. A gated drive leads to a two-story rotunda foyer and amenities including beamed ceilings, original wood floors, an
elevator, three fireplaces, a steam shower and an open kitchen with vaulted ceilings, skylight, nook, marble counter tops and Viking range. The lower level
includes a second kitchen, HDTV with surround sound and a circular slate patio with gas barbecue and built-in seating. A master suite of sumptuous
proportions enjoys ocean views from three sides. Co-listed with Rod Daley, Coldwell Banker.

BROOKE MEYER
714.342.1194

bmeyer @homgroup.com
www.thepowersteamproperties.com
CAL BRE NO. 01857617

Sotheby’s

INTERNATIONAL REALTY

1200 NEWPORT CENTER DRIVE, SUITE I00 NEWPORT BEACH, CALIFORNIA 92660 « 949.554.1200 . WWW.HOMGROUP.COM
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7 YORKSHIRE, NEWPORT BEACH | CALIFORNIA
WWW.7YORKSHIRENEWPORTBEACH.COM

Inspired by the timeless design of British Colonial architecture, this custom home is located on the second largest lot of 31,799 sq. ft.
in Newport Beach'’s exclusive and affluent Harbor Ridge gate guarded community. This estate is a rare offering containing over 6,500
square feet including six bedrooms, six and half baths, four fireplaces, two family rooms, formal living and dining rooms, large wood
paneled study with fireplace, detached award winning theater room with built-in bar and large deck. Enjoy spectacular panoramic
coastline, city and sunset views from multiple balconies and decks as well as from the theater entertainment room and other areas.
The home also enjoys a whole house music and entertainment system. Two garages await five cars plus additional outdoor covered
and open parking available on site. Rear yard is terraced with pool and a variety of covered and open patio, seating and entertaining
areas. A recent gorgeous remodel was completed by Ralph Lauren Beverly Hills Design Group. Association community also offers

tennis and sports courts, pool and spa.
PRICED TO SELL - REDUCED BY $800,000

Michael Lawton, CCIM/SIOR CURRENTLY OFFERED AT $3,999,999
CalBRE #00475288

714.529.6666 - Michael@LawtonRE.com ' LAWTO N

Hemal Parekh REAL ESTATE

CalBRE #01280103 110 W. Fir Street, Brea, CA 92821

714.493.4444 - hemal4re@gmail.com www.LawtonRE.com
CalBRE #01524521
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taste

OF THE TOWN

PCH/Mariner’s Mile
3-THIRTY-3

333 Bayside Dr.; 949-673-8464; 3thirty3nb.com
930 SUSHI

930 W. Coast Hwy.; 949-645-6500;
930sushi.com

A RESTAURANT

3334 W. Coast Hwy,; 949-650-6505;
arestaurantnb.com

A&O KITCHEN AND BAR

Balboa Bay Resort, 1221 W. Coast Hwy:;
949-630-4285; balboabayresort.com
BAYSIDE RESTAURANT

900 Bayside Dr,; 949-721-1222;
baysiderestaurant.com

BIG BELLY DELI

6310 W. Coast Hwy,; 949-645-2888
BILLY'S AT THE BEACH

2751 W. Coast Hwy.; 949-722-1100;
billysatthebeach.net

BOWLS

4525 W. Coast Hwy, Ste. B; 949-722-6957;
pickyourbowl.com

CAFE LOTUS

325 Old Newport Blvd.; 949-574-2479

CAPPY'S CAFE & CANTINA

5930 W. Coast Hwy.; 949-646-4202;
cappyscafe.com

CEST SI BON

149 Riverside Ave.; 949-645-0447
CUCINA ALESSA

6700 W. Coast Hwy,; 949-645-2148;
cucinaalessanewportbeach.com

EAT CHOW

211 62nd St.; 949-423-7080; eatchownow.com
FUJI YAMA

4511 W. Coast Hwy,; 949-548-7200;
fujiyamaus.com

GARLIC JO'S

2332 W. Coast Hwy.; 949-673-8444;
garlic-jos.us

JACKSHRIMP

2400 W. Coast Hwy,; 949-650-5577;
jackshrimp.com

MARIO'S PIZZA A TASTE OF ITALY
4507 W. Coast Hwy.; 949-722-7151;
mariospizzatasteofitaly.com

NESAI RESTAURANT

217 Riverside Ave.; 949-646-2333;
nesairestaurant.com

ORANGE COAST WINERY TASTING ROOM
869 W. 16th St; 949-645-0400;
orangecoastwinery.com

PANDOR ARTISAN BOULANGERIE & CAFE
1126 Irvine Ave.; 949-209-5099;
pandorbakery.com

PIZZA NOVA

2601 W. Coast Hwy,; 949-574-4099;
pizzanova.net

PIZZERIA MOZZA

800 W. Coast Hwy.; 949-945-1126;
pizzeriamozza.com

ROYAL THAI

4001 W. Coast Hwy.; 949-645-8424;
royalthaicuisine.com

RUSTY PELICAN

2735 W. Coast Hwy,; 949-642-3431;
rustypelican.com

SAPORI RISTORANTE

1080 Bayside Dr.; 949-644-4220; saporinb.com
SHAMROCK BAR & GRILL

2633 W. Coast Hwy.; 949-631-5633

SOL COCINA

251 E. Coast Hwy,; 949-675-9800;
solcocina.com

NEW TO NEWPORT

There’s a new spot to try traditional Italian dishes
with a California twist: At Cucina Enoteca,
which opened in late August at Fashion Island, the
menu is filled with inventive entrees like risotto
tossed with fava beans, pecorino cheese and a
strawberry balsamic dressing. It also has an on-
site wine shop with 250 bottles that diners can
take home or pop open to enjoy with their meal.
(949-706-1416; cucinaenoteca.com)

Din Tai Fung has also finally opened, launch-
ing adumpling craze in Orange County. The family-
owned restaurant, which also has several overseas
locations in addition to U.S. outposts in LA and
Seattle, arrived at South Coast Plaza with its sig-
nature xiaolongbao in August. The Shanghai-style
steamed soup dumplings are filled with a piping
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hot broth and feature precisely 18 folds—no more,
no less. Located in the former McDonald’s space
on the second floor, the restaurant serves lunch
and dinner in a completely transformed space that
features an exhibition kitchen for diners to view
the dumpling-making process. (714-549-3388;
dintaifungusa.com)

Diners can be whisked away to France when
they stop by the recently opened Moulin Bistro-
Epicerie-Café for a baguette, croissant or other
French specialty. Breakfast is served all day, or
patrons can choose from charcuterie and cheese
plates, light sandwiches and other family recipes
from Laurent Vrignaud, who opened the bistro to
bring a piece of his childhood in Paris to Newport.
(844-376-6243; moulinbistro.com) —K.C.




From left: White fish, tempura brownie, ceviche roll

taste of the town

SPOTLIGHT: BLUE C SUSHI

Sakes are available for pairing.

SUSHI SPLENDOR

A family-friendly atmosphere and an inspired menu make Blue C a new go-to sushi spot at Fashion Island.

he buzz at Blue C Sushi is palpable, from
T the vibrant art on the walls to the move-

ment of the conveyor belt offering deli-
cious dishes one after another. Head chef Joe
Lee flits around the restaurant, encouraging
the other chefs to break the barrier between the
cooking station in the middle of the space and
the booths that flank the belt to interact with
diners. The comfortable energy that pervades
the recently opened Fashion Island eatery comes
from a laid-back atmosphere that’s friendly to
groups of teenagers, young families and lunch-
time businesspeople alike.

The dishes that pass by the tables run the
gamut of flavors, with familiar favorites and
unexpectedly appetizing creations, such as the
tuna BLT and vegan V8 rolls. Rather than claim-
ing a plate right away, take a glance at the menu
to discover more interesting fusions and rein-
terpretations of well-known classics.

Appetizers like the tuna tostada, which bal-
ances the usual fixings—tomatoes, cabbage,
guacamole, peppers and onion—on a wonton

shell demonstrate the creative thought behind
the menu. The white fish starter packs a punch
of flavor belied by its understated title. Seared
and topped with ginger, garlic, citrus soy sauce
and cilantro, the savory bites are just enough to
whet your appetite for what’s to come.

For those looking to try something new, the
ceviche roll is a savory choice that juxtaposes
the different approaches to serving ocean fresh
fish from the Eastern and Western hemispheres.
A delicate combination of avocado, pico de gallo,
cucumber and orange zest complements the
shrimp and scallops for a titillating taste that
recalls the seafood dish.

Equally flavorful, the live scallops come art-
fully arranged with the bivalves prepared two
ways: one with Sriracha and cilantro, the other
with garlic and ponzu, a Japanese citrus sauce.
Joe is emphatic that nothing goes to waste,
pointing out that the fleshy white muscle, which
is only a fraction of the interior of the scallop’s
shell, is the only part people are used to order-
ing from a menu. Using the remaining meat

BY LAUREN MATICH | PHOTOS BY JODY TIONGCO

from the scallop, he creates a mouthwatering
and aromatic soup made with shitake mush-
rooms, garlic and white and green onions.

With soups, cooked dishes, rolls made to order,
options on the moving belt and an array of sakes
to pair, it’s easy to overindulge at Blue C. However,
it’s worth the discipline to save a few bites for des-
sert—especially for the richness of a warm tem-
pura brownie. Served a la mode, the sweet and
salty treat offers the perfect finish to a meal.

In its entirety, the menu at Blue C matches
Newport’s bold dining scene. “In Newport,
people want something new and different,” Joe
explains, adding that all the plates on the belt are
served in half-orders for those who aren’t fully
committed to adventurous eating.

This user-friendly approach to sushi demysti-
fies the cuisine into something more approach-
able to newcomers while still providing quality
ingredients and fresh menu options to even the
most seasoned sushi lovers. Allowing your taste
buds to cast a wide net and sample the range of
choices is all part of the experience. nBm

Blue C Sushi, 1095 Newport Center Dr,; 949-258-9280; bluecsushi.com
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taste of the town

SPOTLIGHT: A&O KITCHEN AND BAR

Horseshoe-shaped bar surrounded by TVs

Beer batter fries, chicken wings and pork belly steamed buns

Blue Moon beer float with mango sorbet

COMFORT REDEFINED

Pass the plates at A&O Kitchen and Bar, where the creative fare is meant to be shared with everyone at the table.

hen Balboa Bay Resort shed its guard
Wtower a little more than a year ago, it
served as a reminder to the community
that the iconic hotel and all of its facilities are open
to the public. Among the amenities that visitors
and members alike are invited to enjoy is the newly
opened A&O Kitchen and Bar, which moved into
the former Duke’s Place location late last June. A
completely renovated space, walls were knocked
down to bring in panoramic views of the harbor
for all guests, no matter where they’re seated.
Unlike typical restaurant offerings, the new menu
features one column of selections, without a separa-
tion of appetizers and entrees—each dish is meant
to be enjoyed family-style. The ambrosia salad,
for instance, is served in a large bowl that can be
passed around a table of four, with plenty of spicy
watermelon Jell-O, cherry tomatoes, red quinoa
and feta cheese drenched in a balsamic dressing to
go around. Chicken wings—a shareable bar stan-
dard—are also reinvented at A&O. The wings are
plated in a ceramic dish resembling a crushed red

BY KIRSTI CORREA | PHOTOS BY JODY TIONGCO

cup alongside an Indian raita yogurt dipping sauce
to introduce a burst of contrasting flavor.

Another must-try item is the beer batter fries,
described by the waitress as a refined serving of
Animal-style fries from In-N-Out. Thick steak fries
are piled high with cheese, bacon, sour cream, scal-
lions and Thousand Island dressing. The larger-
than-life servings continue with the Kobe burger,
which is one of the few entree-sized options on
the menu. Two cheddar bacon buns are slathered
with a special “baconnaise” sauce and sandwich a
pile of pickled onions, grilled romaine lettuce and
heirloom tomatoes atop 8 ounces of juicy Kobe
beef. For a smaller yet still savory dish, try the pork
belly steamed buns: Three pillowy white buns are
filled with crispy pork belly and topped with hoisin
sauce and a kimchee vinaigrette slaw.

The restaurant’s makeover extended to the
cocktail list as well. Replacing the signature Duke’s
Cocktail, the most touted drink on the menu is
now the real beer float, which comes in three crafty
versions. The first, and possibly the favorite, is a

bottle of Blue Moon served in a glass with a dol-
lop of house-made mango sorbet to complement
the citrus undertones. Served in a large mug with
a couple of long spoons to share, the drink can be
savored one small scoop at a time or chugged in
between bites of the sorbet. The other two options
include a Guinness stout with salted caramel ice
cream and Red Seal Ale with coconut ice cream.

In terms of the decor, A&O—an abbreviation
of anchors and oceans—features subtle nautical
elements, from the montage of canvas paintings
that depict an anchor to the ceiling light fixtures
entwined with sailing rope. Outside on the patio,
two fire pits surrounded by wicker furniture sep-
arate guests from the yachts docked on the water.
The gastropub also boasts an impressive horse-
shoe-shaped bar framed by TV for a true lounge
experience. It’s a dramatic departure from the
infamous Duke’s Place, but the modern eatery
will no doubt gain many fans as a new generation
of diners and drinkers clink glasses over a savory
spread of contemporary flavors. nem

A&O Kitchen and Bar, 1221 W. Coast Hwy.; 949-630-4285; balboabayresort.com
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CASUAL, MODERATELY PRICED « OPEN 7 DAYS “ FULL BAR & PATIO

Voted Best Seafood in Orange County!

NOW OPEN
TEMECULA
WINE COUNTRY

NEWPORT CATALINA DISTRICT REDONDO CORONADO
BEACH ISLAND @ TUSTIN BEACH ISLAND




taste of the town

IN THE ITALIAN WAY

Every fall in ltaly, community and friendship unite in
a celebration based around the autumnal harvest.
For the past four years, The Resort at Pelican Hill
has transported that convivial spirit to Newport
Beach during its Festa dellAutunno. The festival,
which is open to resort guests and Newport Beach
residents alike, takes place Oct. 10-12, exploring
many of the enchanting aspects of ltalian tradi-
tions. On Friday evening, Andrea restaurant will
host chef Massimiliano Mascia of Michelin-starred
Ristorante San Domenico in Italy, who will prepare
a multicourse dinner for attendees. A street festival
on Saturday explores the delicacies of five of Italy's
regions alongside visual arts entertainment, live
music and a family bocce ball tournament; after-
ward, guests will be treated to dinner and danc-
ing alfresco during Festa dellUnita. Little ones
can participate in the festivities at Carnevale dei
Bambini, where kids ages 4 to12 will learn Italian
dancing, create art projects and enjoy pizza and
popcorn while watching a movie. Sunday morning
closes out the weekend with a bottomless pro-
secco brunch on the Mar Vista event lawn as a jazz
trio provides complementary background music.
(855-553-3782; pelicanhill.com) —L.M.

SPAGHETTI BENDER

6204 W. Coast Hwy,; 949-645-0651;
spaghettibender.com

WATERLINE NEWPORT BEACH
Balboa Bay Resort, 1221 W. Coast Hwy:;
949-630-4145; balboabayresort.com
THE WINERY RESTAURANT

& WINE BAR

3131 W. Coast Hwy,; 949-999-6622;
thewineryrestaurant.net

ZUBIES CHICKEN COOP

414 Old Newport Blvd.; 949-645-6086

Balboa Peninsula

21 OCEANFRONT

2100 W. Oceanfront; 949-673-2100;
21oceanfront.com

THE ALLEY RESTAURANT & BAR
4501 W. Coast Hwy,; 949-646-9126;
thealleynewportbeach.com
AKROPOLIS

2201 W. Balboa Blvd.; 949-270-6310;
akropolisnewportbeach.com

AURORA MEDITERRANEAN RESTAURANT
2307 W. Balboa Blvd.; 949-642-1073;
auroranewport.com
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AVILA'S EL RANCHITO

2800 Newport Blvd.; 949-675-6855;
avilaselranchito.com

THE BLUE BEET

107 21st Pl; 949-675-2338; thebluebeet.com

BEAR FLAG FISH CO.

3421 Via Lido; 949-673-3474;
bearflagfishco.com

BLUEWATER GRILL

630 Lido Park Dr.; 949-675-3474;
bluewatergrill.com

BUDDHAS FAVORITE

634 Lido Park Dr.; 949-723-4203;
buddhasfavorite.com

THE CANNERY

3010 Lafayette Rd.; 949-566-0060;
cannerynewport.com

CHARLIE'S CHILI

102 McFadden Pl; 949-675-7991;
charlieschili-newportbeach.com
CRAB COOKER

2200 Newport Blvd.; 949-673-0100;
crabcooker.com

CROW BURGER KITCHEN

3107 Newport Blvd,; 949-673-2747,
crowburgerkitchen.com

THE DOCK

2816 Lafayette Rd.; 949-673-3625;
eatatthedock.com

FLY ‘N' FISH OYSTER BAR & GRILL
2304 W. Oceanfront; 949-673-8400;
flynfishoysterbar.com

GALLEY CAFE

829 Harbor Island Dr.; 949-673-4110
HARBORSIDE RESTAURANT

400 Main St,; 949-673-4633;
harborside-pavilion.com

HO SUM BISTRO

3112 Newport Blvd.; 949-675-0896;
hosumbistro.com

IL FARRO

111 21st Pl; 949-723-6711;
ilfarro.com

LAS FAJITAS

3305 Newport Blvd.; 949-673-0707
LAVENTINA'S BIG CHEESE PIZZA
2819 Newport Blvd.; 949-675-1980;
laventinasbigcheese.com

LE BISTRO

3446 Via Oporto; 949-675-9747;
lebistrolido.com

MALARKY'S IRISH PUB

3011 Newport Blvd.; 949-675-2340;
malarkysirishpub.com

MAMA D'S ITALIAN KITCHEN

3012 Newport Blvd.; 949-675-6262;
mamadsnewport.com

MINT LEAF THAI CUISINE

712 E. Balboa Blvd.; 949-675-9995;
mintleafthaicuisine.com

MUTT LYNCH'S

2300 W. Oceanfront; 949-675-1556;
muttlynchs.com

NEWPORT BEACH BREWING CO.
2920 Newport Blvd,; 949-675-8449;
nbbrewco.com

NEWPORT FRESH

3305 Newport Blvd, Ste. F; 949-675-5005;
newportfresh.com

NEWPORT LANDING RESTAURANT
503 E. Edgewater Ave.; 949-675-2373;
newport-landing.com

OHANA HOUSE

20914 Palm St; 949-675-4665;
ohanahousenewport.com

ORIGINAL PIZZA

2121 W. Balboa Blvd.; 949-673-1451
PESCADOU BISTRO

3325 Newport Blvd.; 949-675-6990;
pescadoubistro.com
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FINALLY OPEN
PIZZA NOVA NNEWPORT BEACH!
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At enoSTEAK, we're serious about using the freshest ingredients of the highest quality. That's why
everything is sourced from farms within 150 miles of our restaurant. We gather our herbs from our own
organic garden. And our prime beef is from local farms committed to raising the highest quality breeds
and dedicated to caring for livestock traditionally. It all adds up to exceptional quality you can taste.

S0

Located at The Ritz-Carlton, Laguna Niguel. Reservations recommended.
949-240-2000 | www.enosteak.com



taste of the town

“Prayer for a Duck” entree with duck breast and polenta cake (“Pippin”) “Welcome, Christmas” soup (“How the Grinch Stole Christmas!”)

BROADWAY BITES

Segerstrom Center for the Arts has long been a space for Newport Beach residents to enjoy an evening of entertainment, from plays and concerts to dance
performances. Its adjacent restaurant, Leatherby’s Cafe Rouge in the Renée and Henry Segerstrom Concert Hall, is just as beloved and a popular place
for theater patrons to enjoy a pre-show dinner. In honor of Segerstrom’s 2014-2015 Broadway season, chef Ross Pangilinan has created themed prix fixe
menus to be served prior to each performance until the end of next year.

The menu for “Dr. Seuss’ How the Grinch Stole Christmas! The Musical” (available Dec. 10-14) features a first course aptly named “Welcome, Christmas!
The dish is a savory butternut squash soup with delightful “gifts"—vanilla foam, cranberry tempura, star anise croutons and hazelnut soil—sprinkled throughout.

For fans of “Pippin” (Nov. 11-23), the “Magic to Do” molecular beet salad boasts all the colors of the circus, while the “Prayer for a Duck” entree features
Muscovy duck breast, polenta cake and Brussels sprouts leaves tossed with pomegranate seeds and a truffle vinaigrette in honor of the musical's melancholy tune.

The “Hold Me in Your Heart” dessert—inspired by “Kinky Boots” (Dec. 30 to Jan. 11, 2015)—is composed of panettone bread pudding, a red wine poached
pear and Grand Marnier ice cream. With these options, theatergoers can match their taste in musicals to their taste in food for one memorable experience.

(714-429-7640; leatherbyscaferouge.com) —B.B.

THE PORCH

508 29th St.; 949-673-1600;
meetattheporch.com

RUBY’S DINER

1 Balboa Pier; 949-675-7829; rubys.com
RUDY’S PUB & GRILL

3110 Newport Blvd.; 949-723-0293;
rudyspubandgrill.com

SABATINO'S SAUSAGE CO.

251 Shipyard Way, Cabin D; 949-723-0621;
sabatinosausagecompany.com

SAKAE SUSHI

123 23rd St.; 949-675-8899

SAN SHI GO SUSHI & ASIAN CUISINE
205 Main St; 949-673-3724;
3450kidoki.com

SESSIONS SANDWICHES

2823 Newport Blvd,; 949-220-9001;
sessionssandwiches.com

SLAPFISH (OPENING SOON)

2727 Newport Blvd,; slapfishrestaurant.com
THE SLIDING DOOR CAFE AND BAKERY
704 E. Balboa Blvd.; 949-673-7173;
theslidingdoorcafe.com
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SOL GRILL

110 McFadden Pl.; 949-723-4105; solgrill.com
WOODY'S WHARF

2318 Newport Blvd.; 949-675-0474;
woodyswharf.com

ZEN SUSHI

2900 Newport Blvd.; 949-722-2520

Balboa Island

AMELIAS RESTAURANT

311 Marine Ave.; 949-673-6580;
ameliasbalboaisland.com

BAROLO BY THE SEA

305 Marine Ave.; 949-675-6193
CIAO ITALIAN RESTAURANT

223 Marine Ave.; 949-675-4070;
ciaoitalianbalboa.com

PARK AVENUE CAFE

501 Park Ave.; 949-673-3830
SHANGHAI PINE GARDENS

300 Marine Ave.; 949-673-3802
TRATTORIA MEDITERRANEAN CUISINE
2162 Marine Ave.; 949-566-9525;
trattoriamediterranean.com

VILLAGE INN

127 Marine Ave.; 949-675-8300;
vibalboaisland.com

WILMA'S PATIO

203 Marine Ave.; 949-675-5542;
wilmaspatio.com

Newport Center/Fashion Island
B9TH & LEX CAFE

Bloomingdale's, 701 Newport Center Dr,;
949-729-6600; bloomingdales.com

AQUA LOUNGE

Island Hotel, 690 Newport Center Dr;
949-720-2104; aqualoungenb.com
BISTRO 24 EXPRESS

1000 Avocado Ave.; 949-467-9631;
bistro24express.com

BLAZE FAST-FIRE'D PIZZA

(OPENING SOON)

1091 Newport Center Dr,;

blazepizza.com

BLUE C SUSHI

1095 Newport Center Dr.; 949-258-9280;
bluecsushi.com



CAFE BEAU SOLEIL

953 Newport Center Dr,; 949-640-4402;
cafebeausoleil.net

CAFE BISTRO

Nordstrom, 901 Newport Center Dr;;
949-610-1610; nordstrom.com
CANALETTO RISTORANTE VENETO
545 Newport Center Dr,; 949-640-0900;
ilfornaio.com

CUCINA ENQOTECA

951 Newport Center Dr.; 949-706-1416;
cucinaenoteca.com

FIG & OLIVE

151 Newport Center Dr,; 949-877-3005;
figandolive.com

FLEMING'S PRIME STEAKHOUSE

& WINE BAR

455 Newport Center Dr.; 949-720-9633;
flemingssteakhouse.com

GREAT MAPLE

1133 Newport Center Dr,; 949-706-8282;
thegreatmaple.com

LARK CREEK NEWPORT BEACH

957 Newport Center Dr.; 949-640-6700;
larkcreeknb.com

LEMONADE

987 Newport Center Dr,; 949-717-7525;
lemonadela.com

MARIPOSA RESTAURANT

Neiman Marcus, 601 Newport Center Dr,;
949-467-3350; neimanmarcus.com
MULDOON'S IRISH PUB

202 Newport Center Dr,; 949-640-4110;
muldoonspub.com

OAK GRILL

Island Hotel, 690 Newport Center Dr,;
949-760-4920; oakgrillnb.com

R+D KITCHEN

555 Newport Center Dr.; 949-219-0555;
hillstone.com

RED O

143 Newport Center Dr.; 949-718-0300;
redorestaurant.com

ROY'S

453 Newport Center Dr,; 949-640-7697;
roysrestaurant.com

SAM & HARRY'S

Newport Beach Marriott Hotel & Spa,
900 Newport Center Dr.; 949-729-6900;
marriott.com

SHOR AMERICAN SEAFOOD GRILL
Hyatt Regency Newport Beach,

1107 Jamboree Rd.; 949-729-1234;
newportbeach.hyatt.com

SPLASHES RESTAURANT
MONDAY | 5-10PM
Paella Party

TUESDAY & WEDNESDAY | 5-10PM

Shared Seafood Platter

SATURDAY & SUNDAY | 11:30AM-3:30PM
Splashes Brunch

SPLASHES BAR
MONDAY - THURSDAY | 11AM-CLOSE

Seaside Flights & Bites

DAILY
Fresh Press Sips for Two

FALL INTO FLAVOR

A PROGRESSIVE
DINNER

FRIDAY, OCTOBER 17, 2014
AT 6:30PM

SURF & SAND

RESORT

855.842.8931 | SURFANDSANDRESORT.COM/FALL

IL DOLCE PIZZERIA

1902 Harbor Bivd Costa Mesa, CA 9262/

949.200.9107

ildolceoc.com
facebook.com/ildoice

info@ildolceoc.com \t

IL DOLCE WAS AWARDED WITH

THE FOOD'S HIGHEST HONOR OF
GOLDEN FOODIE AWARDS 2012 FOR
“BEST PIZZA IN ORANGE COUNTY*

=
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taste of the town

UPCOMING EATS

THE DINING OPTIONS IN NEWPORT CONTINUE TO GROW WITH THESE EATERIES SCHEDULED TO OPEN THROUGHOUT THE NEXT YEAR.

Blaze Pizza's assembly line of toppings

Spicy tuna on crispy rice at Sushi Roku  Lobster roll at Slapfish

This winter, Blaze Pizza is cheeses, meats and vegetables. In
expected to open a new Southern addition to the 11-inch pizzas, the
Callifornia location at Fashion Island. ~ menu will feature signature salads,
The artisanal pizza chain allows cus-  house-made s'more pies and drink
tomers to build their own personal options like fresh lemonade, wine
pizzas using as many toppings as and beer. (blazepizza.com) clam chowder fries without having to  elements, including natural earth
they wish. Diners go through an Slapfish, a sustainable seafood venture to the restaurant's outposts tones and open spaces accented
assembly line to top the dough— shack, signed a franchise agreement  in Laguna Beach or Huntington with foliage. Lunch and dinner
which is made from scratch using a with Abdelmuti Restaurant Group in Beach. (slapfishrestaurant.com) options will range from contempo-
recipe developed by Executive Chef ~ March and announced plans for a Opening spring 2015, Sushi rary sushi to exotic appetizers and
Brad Kent—with an array of sauces, new location on the peninsula—one Roku will bring the fresh, innovative entrees. (sushiroku.com) —K.C.

of six scheduled to open in Southern  sushi it currently serves at its loca-
California in the next three years. tions in Los Angeles, Las Vegas
By the end of the year, locals and and Arizona to Fashion Island. The
visitors will be able to dine on the Newport Beach restaurant will fea-
infamous fish tacos, lobster rolls and ~ ture minimalist decor with coastal

SUSHI ROKU (OPENING SOON)
327 Newport Center Dr,; sushiroku.com
TACO ROSA

2632 San Miguel Rd,; 949-720-0980; tacorosa.com

TRUE FOOD KITCHEN

451 Newport Center Dr,; 949-644-2400;
truefoodkitchen.com

WAHOOQO'S FISH TACO

401 Newport Center Dr.; 949-760-0290;
wahoos.com

WILD STRAWBERRY CAFE

240 Newport Center Dr, Ste. 100;
949-706-0462; wildstrawberrycafe.com
YARD HOUSE

849 Newport Center Dr.; 949-640-9273;
yardhouse.com

Corona del Mar

AVILA'S EL RANCHITO

2515 E. Coast Hwy,; 949-644-8226;
avilaselranchito.com
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BAMBOO BISTRO

2600 E. Coast Hwy,; 949-720-1289;
vietbamboobistro.com

BANDERA

3201 E. Coast Hwy,; 949-673-3524;
hillstone.com

THE BUNGALOW

2441 E. Coast Hwy,; 949-673-6585;
thebungalowrestaurant.com

CAFE JARDIN

Sherman Library and Gardens,

2647 E. Coast Hwy.; 949-673-0033;
pascalnpb.com

THE CROW BAR AND KITCHEN
2325 E. Coast Hwy,; 949-675-0070;
crowbarcdm.com

FIVE CROWNS

3801 E. Coast Hwy,; 949-760-0331;
lawrysonline.com

GALLO’S DELI

3900 E. Coast Hwy.; 949-723-0100

GARY'S DELI

3309 E. Coast Hwy.; 949-675-2193
GULFSTREAM

850 Avocado Ave.; 949-718-0188; hillstone.com
JOHNNY'S REAL NEW YORK PIZZA
2756 E. Coast Hwy,; 949-729-9159;
johnnysrealnypizza.com

LA FOGATA

3025 E. Coast Hwy.; 949-673-2211
MAYUR

2931 E. Coast Hwy,; 949-675-6622;
mayur-oc.com

NAGISA SUSHI RESTAURANT

3840 E. Coast Hwy.; 949-673-3933;
nagisasushi.com

ORANGE COAST WINERY TASTING ROOM
3734 E. Coast Hwy.; 949-877-0336;
orangecoastwinery.com

PANINI CAFE

2333 E. Coast Hwy,; 949-675-8101;
mypaninicafe.com
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PIROZZI CORONA DEL MAR

2929 E. Coast Hwy,; 949-675-2932;
pirozzicdm.com

PORT RESTAURANT AND BAR
440 Heliotrope Ave,; 949-723-9685;
portcdm.com

THAI DEL MAR

2754 E. Coast Hwy.; 949-721-9220;
thaidelmar.com

THE PLACE

2920 E. Coast Hwy,; 949-644-0210
THE QUIET WOMAN

3224 E. Coast Hwy,; 949-640-7440;
quietwoman.com

RENDEZ VOUS

3330 E. Coast Hwy,; 949-791-8730
ROSE BAKERY CAFE

3536 E. Coast Hwy,; 949-675-31561;
rosebakerycafe.net

ROTHSCHILD'S RESTAURANT
2407 E. Coast Hwy.; 949-673-3750;
rothschildsrestaurant.com
SIDEDOOR

3801 E. Coast Hwy.; 949-717-4322;
sidedoorcdm.com

CHANGING OF THE GUARD

The tides are constantly changing in the local dining scene. One minute,

the community is buzzing about a new eatery like DivBar nestled among

the Mariner’s Mile businesses; the next, the space has been reinvented

as a dynamic pizza place. Though less noticeable, this is also the case

a3 Dbehind the scenes, as new chefs slide seamlessly into the kitchens of
~www our favorite restaurants.

French-born chef Bruno Massuger was recently introduced to the

A Newport culinary community as executive chef of Back Bay Bistro.

Bruno was trained in both French and American culinary institutes, in

Bruno Massuger, addition to working at The Center Club in Costa Mesa—a background
Back Bay Bistro that didn’t go unnoticed by the Newport Dunes

Waterfront Resort’s management team. In his ]
new post, he heads the nearly 200-seat restaurant in addition to oversee- ‘
ing the catering division. (949-729-1144; newportdunes.com) :
After the unfortunate passing of the talented Brian Hirsty earlier gq :

this year, Bluewater Grill appointed a new executive chef in late
July. Jason Mazur, who previously worked as chef of the company’s
Redondo Beach location, will carry on Brian’s legacy, spending the \

majority of his time in the flagship Newport Beach kitchen. In addition ) B W e g
to developing new menus, dishes, sauces and house specialties, Jason I&
hopes to introduce more sustainable, innovative practices to the Jason Mazur,

restaurant. (949-675-3474; bluewatergrill.com) Bluewater Girill

'PASTAS ¢ STEAKS ¢ SALADS ¢ PIZZA » WINE ¢ AL FRESCO DINING

~ Open Daily For Dinner At 4:30pm
Open Monday - Friday For Lunch 11:30am - 2pm
www.SaporiNB.com ¢ 949.644.4220
1080 Bayside Drive Newport Beach, CA 92660
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CULINARY COMMUNITY

This September marked the launch of Dine
Newport Beach, a new venture between
the Newport Beach Restaurant Association,
Newport Beach & Co. and the city. Operating
as a business unit of Newport Beach & Co, the
new program is intended to help grow, enhance
and market the local food community. A kick-
off party held at Balboa Bay Resort Sept. 10
served as the official debut, beginning with a
new website for searching seasonal menus
and news. Throughout the year, Dine Newport
Beach will also host sweepstakes and culinary
events. (dinenb.com) —A.H.

- -

Gary Sherwin, president and CEO of Newport Beach &
Co., helped celebrate the launch of Dine Newport Beach.

SOTA

3344 E. Coast Hwy.; 949-675-0771; sotasushicom
SUMMER HOUSE

2744 E. Coast Hwy,; 949-612-7700;
summerhousecdm.com

TOMMY BAHAMA'S ISLAND GRILLE

854 Avocado Ave.; 949-760-8686;
tommybahama.com

ZINC CAFE & MARKET

3222 E. Coast Hwy,; 949-719-9462; zinccafe.com

Newport Coast/Crystal Cove
ANDREA

The Resort at Pelican Hill, 22701 Pelican Hill Rd. S;
855-315-8214; pelicanhill.com

BABETTE'S RESTAURANT

7962 E. Coast Hwy.; babettesrestaurant.com
THE BEACHCOMBER CAFE

15 Crystal Cove; 949-376-6900;
thebeachcombercafe.com

BEAR FLAG FISH CO.

7972 E. Coast Hwy.; 949-715-8899;
bearflagfishco.com

BLUEFIN FINE JAPANESE CUISINE
7952 E. Coast Hwy.; 949-715-7373;
bluefinbyabe.com

COLISEUM POOL & GRILL

The Resort at Pelican Hill, 22701 Pelican Hill Rd. S;
855-3156-8214; pelicanhill.com

JAVIER'S

7832 E. Coast Hwy.; 949-494-1239;
javiers-cantina.com

MASTRO'S OCEAN CLUB

8112 E. Coast Hwy,; 949-376-6990;
mastrosrestaurants.com

MODO MIO CUCINA RUSTICA

7946 E. Coast Hwy.; 949-497-9770;
modomiocucinarustica.com
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MUSTARD CAFE

21137 Newport Coast Dr.; 949-718-0707;
mustardcafe.com

NEWPORT COAST FIRST CLASS PIZZA
21117 Newport Coast Dr.; 949-644-5888;
newportcoastpizzeria.com

NEWPORT FUSION SUSHI

21135 Newport Coast Dr.; 949-721-5884;
newportsushi.net

PELICAN GRILL

The Resort at Pelican Hill,

292800 Pelican Hill Rd. S;;

855-315-8214; pelicanhill.com
SETTEBELLO PIZZERIA NAPOLETANA
7864 E. Coast Hwy,; 949-715-2072;
settebello.net

TAMARIND OF LONDON

7862 E. Coast Hwy.; 949-715-8338;
tamarindoflondon.com

ZOV'S CAFE BAKERY & BAR

21123 Newport Coast Dr.; 949-760-9687;
zovs.com

Airport Area

BAMBU

Fairmont Newport Beach, 4600 MacArthur Blvd,;
949-476-2001; fairmont.com

BLUE MEDITERRANEAN CAFE

3601 Jamboree Rd.,, Ste. 4; 949-474-7300;
bluemedcafe.com

BOSSCAT KITCHEN & LIBATIONS

4647 MacArthur Blvd.; 949-333-0917;
bosscatkitchen.com

IL BARONE RISTORANTE

4251 Martingale Way, Ste. A; 949-955-2755;
ilbaroneristorante.com

JULIETTE KITCHEN + BAR

1000 N. Bristol St, Ste. 11; 949-752-56854

KITAYAMA

101 Bayview Pl; 949-725-0777;
kitayama-restaurant.com

MOULIN BISTRO-EPICERIE-CAFE
1000 N. Bristol St.; moulinbistro.com;
844-376-6243

NANA SAN

3601 Jamboree Rd.; 949-474-7373
ORIGINAL PIZZA 1

2675 Irvine Ave,, Ste. D; 949-574-4995
TAPAS

4253 Martingale Way; 949-756-8194;
tapasnewportbeach.net

TEN ASIAN BISTRO

4647 MacArthur Blvd.; 949-660-1010;
tenoc.com

Upper Bay

BACK BAY BISTRO

Newport Dunes Waterfront Resort,
1131 Back Bay Dr,; 949-729-1144;
newportdunes.com

BISTRO LE CRILLON

2523 Eastbluff Dr; 949-640-8181;
bistrolecrillon.com

CHAMPAGNES BISTRO & DELI
1260 Bison Ave.; 949-640-5011;
champagnesdeli.com

HERONS RESTAURANT

Newport Beach Marriott Bayview,
500 Bayview Circle; 949-854-4500; marriottcom
MOZAMBIQUE PERI-PERI

1332 Bison Ave.; 949-718-0956;
mozambiqueperiperi.com

PITA JUNGLE

1200 Bison Ave.; 949-706-7711; pitajungle.com
PROVENANCE

2531 Eastbluff Dr; 949-718-0477;
provenancerestaurant.com

WASA SUSHI ON THE BLUFFS
1346 Bison Ave.; 949-760-1511
WILDFISH SEAFOOD GRILLE
1370 Bison Ave.; 949-720-9925;
wildfishseafoodgrille.com

Costa Mesa

ANQI

3333 Bristol St; 714-557-5679; angibistro.com
ARC

3321 Hyland Ave.; 949-500-5561;
arcrestaurant.com

BLACK KNIGHT GASTRO LOUNGE

1870 Harbor Blvd.; 949-646-2401;
blackknightlounge.com



FROM BEAN TO BAR

A handful of modern chocolate makers have raised

the stakes when it comes to the classic sweet—it's
no longer enough to be organic, small-batch or
handcrafted. Today, the latest trend in chocolate
indulgence is bean-to-bar creation. Cacao beans

sourced from countries like Venezuela, Peru and Bolivia
are roasted, tempered and molded into artisanal bars for
consumers to enjoy. Valenza Chocolatier owner Amy Jo Pedone,

alocally celebrated chocolatier who operates out of The Hood Kitchen

in Costa Mesa, explains that taking control of the process allows chocolate makers to preserve the

distinct flavors of the beans—for example, beans from regions with banana trees might adopt a fruitier

taste profile, while beans from volcanic areas take on earthier notes.

While this is a big movement in the industry, there are only a few purveyors in the U.S. engaging in
the practice. Locally, Blackmarket Bakery at The Camp is known for its curated selection of artisanal
bean-to-bar varieties, with brands such as Dandelion Chocolate, Dick Taylor, Fruition and Ethereal sold

at the Costa Mesa shop.

For those who want to tempt the palate with an array of bean-to-bar chocolates—including some
hard-to-find varieties—Amy Jo hosts seasonal tasting workshops that conclude with a sampler of her
signature bonbons. Upcoming workshops are scheduled for Oct. 15 and Nov. 19 at The Hood Kitchen.

(949-891-1206; valenzachocolatier.com) —A.H.

THE CAPITAL GRILLE

3333 Bristol St; 714-432-1140;
thecapitalgrille.com

CHARLIE PALMER

Bloomingdale's, 3333 Bristol St;
714-352-2525; charliepalmer.com

DIN TAI FUNG

3333 Beristol St; 714-549-3388;
dintaifungusa.com

THE GYPSY DEN CAFE

2930 Bristol St,; 714-549-7012;
gypsyden.com

H20 SUSHI & IZAKAYA

1870 Harbor Blvd,, Ste. 100; 949-515-7400;
h2osushiizakaya.com

HABANA

2930 Bristol St, Ste. A110; 714-556-0176
IL DOLCE

1902 Harbor Blvd.; 949-200-9107; ildolceoc.com
LA CAVE

1695 Irvine Ave.; 949-646-7944;
lacaverestaurant.com

LEATHERBY'S CAFE ROUGE

615 Town Center Dr,; 714-429-7640;
patinagroup.com/leatherbys

MARCHE MODERNE

3333 Bristol St, Ste. 3001; 714-434-7900;
marchemoderne.net

MARRAKESH

1976 Newport Blvd.; 949-645-8384;
marrakeshdining.com

MASTRO'S

633 Anton Blvd.; 714-546-7405;
mastrosrestaurants.com

MENDOCINO FARMS SANDWICH MARKET
450 E. 17th St; 949-548-2500;
mendocinofarms.com

MESA

725 Baker St.; 714-557-6700;
mesacostamesa.com

MI CASA

296 E. 17th St;; 949-645-7626; micasal.com
NELLO CUCINA

3333 Bear St,; 714-540-3365;
nellocucina.com

PIE-NOT

270 E. 17th St; 949-650-7437; pienot.com
PINOT PROVENCE

686 Anton Blvd.; 714-444-5900;
pinotprovence.com

PIZZERIA ORTICA

650 Anton Blvd.; 714-445-4900;
pizzeriaortica.com

SCOTT'S RESTAURANT & BAR

3300 Bristol St.; 714-979-2400;
scottsrestaurantandbar.com

SEASONS 52

3333 Bristol St, Ste. 2802; 714-437-5252;
seasonsb2.com

ZIPANGU

2930 Bristol St,; 714-545-2800;
Zipanguoc.com NBm
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Since 1995 the
Newport Beach
Brewing Co. has
provided guests
witha comfortable
environment to
grab abeer, dine or watch a favorite sporting
event on our state-of-the-art audio and

| visual systems. The first and only craft

brewery in Newport Beach, the Brew Co. is

' known for it's excellent cocktails as well as

California Cuisine using many fresh, organic

. ingredients.

COME SEE WHAT'S ON
TAP AT THE BREW CO.

Po

New $5 Happy Hour Menu

HAPPY HOUR: MthruF, from 3 - 6:30 PM: S4
Wells, $4 Pints of Craft Beer

MONDAY: "All Day All Night Happy Hour Prices”

TACO TUESDAY: Mahi Mahi, Carni Asada, Chicken

Tacos, 2 for S5 or $3 each.
Guacamole/Chips & Fresh Salsa Bar,
S4 Margaritas and S14 Margarita Pitchers.

WEDNESDAY: Pizza and Pitcher Night -
Pizzas and Pitchers of beer are S9 each

THURSDAY: Homemade Lasagna, Ceaser Salad
and a pint of our beer all for S12!

SUN-THURSDAY: G rowler refill 510

B
(949) 675-8449

www.nbbrewco.com

1 A Pitcher of Craft Beer 1
1 and a Pizza 1

1 Szo 1
I Valid until: 12/31/2014 I

Blvd. & 30th Street, in Newport Beach, CA

Located at 2920 Newport Blvd, on the corner of Newport |

i




MY 24 HOURS IN
NEWPORT

Shane Baum of Leisure Society shares his ideal day around town.
BY BRIA BALLIET

link, and you might just miss Shane Baum. Though he lives in Newport Beach, the cul-
B tured jet-setter has a packed itinerary thanks to the success of his luxury eyewear brand,
Leisure Society. Even before launching his own line of fashion-forward frames, Shane
had built a reputation in the industry for designing and distributing eyewear for the likes of Louis
Vuitton, Marc Jacobs and Rebecca Minkoff via Baumvision, a company he launched in 2001.
But between the design meetings in Paris, fishing trips in Iceland and pheasant hunting
in Scotland, there’s nowhere he’s happier to be than in Newport. With Leisure Society and
Baumvision’s U.S. headquarters just down the road in Costa Mesa and a home near Newport’s
famed beaches, Shane loves the city he calls home. Here, he shares how he enjoys his downtime
before setting off on his next global adventure. nBm

MORNING .
START CAICH /‘F
: “One of my favorite
"""""""" O things to do early in the COASTAL /
morning is go across the street CRUISE [ &A

from my house and fly-fish “| would spend some time 3

' ““'t‘ = near river jetties for bonito sailing in Newport Harbor. ’ ‘{

o and halibut. ... | find that ... One of my best friendsisa | |

very soothing! 72-year-old man named Basil,
so | like to go with him. He
|
o knows what he's doing

more than me”
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SEASIDE
SUPPER

“For a romantic dinner,

... The Dock is a really nice
and intimate place. ... It seats
like 25 or 30 people, and it's
right on the water—you
can actually take a

boat there!

o

CENTER
STAGE
‘| have season tickets
to the ballet [at Segerstrom
Center for the Arts]. My mom
was a choreographer and my
oldest daughter spent the
summer training with the
Joffrey Ballet, so | like to
[go to shows]”

Q

FERRY TALE
‘| have a little 1956
Mercedes convertible, so |
like to strap [my daughters] in,
... then take [it] on the ferry
over to Balboa Island
and have lunch at the

: WELCOME
Village Inn’

% | T0O BALBOA
ISLAND



CLOSER, CHECK ON PRO
HOME IN TIME FOR A HEALTHY DI

Name: Irwin Simon

Title: CEOQ, Hain Celestial Group, Inc.
: Father, Husband, Entrepreneur

Aircraft: King Air 350i

© 1-855-FLY-8760
WHEELSUP.COM

The King Air 350i is the most efficient way to make every appointment, from my multiple Hain Plants to retailers to a
night with the kids at home. It's the smartest way to balance my work schedule with my family life, while still watching
my bottom line.

Wheels Up acts as an agent for the Wheels Up members, and is not the operator of the program aircraft; FAA licensed and DOT registered air carriers participating in the program exercise full operational
control of the program aircraft. Subject to additional terms and conditions in the Wheels Up Program documents.



THE ONLY SWISS LUXURY WATCH WITH A LATIN SOUL

historiador Flameante blue

Ultra-thin hand winding movement and small seconds
Available also in steel
Commemorative edition for Cuervo y Sobrinos

10th anniversary in the USA

SWISS WATCH GALLERY

FINE JEWELRY & WATCHES SINCE 1969

940 THE SHOPS AT MISSION VIEJO
MissioN VIEJO, CA 92691
949.364.2500
WWW.SWISSWATCHGALLERY.COM

www.cuervoysobrinos.com - PHONE: 214 704 3000



